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Why building awareness of your brand still makes sense

Advertising and promotion in online and print magazines are the two best ways
to build long-term brand awareness and ensure stable sales growth.
Why is building a brand so important even when a marketing campaign is chasing an immediate sale?
Research by the UK'’s Institute of Practitioners in Advertising (IPA) provides an answer.

Comparing the effectiveness over different timescales: brand building and sales activation

Sales activation
Although the results are immediate, it yields only

Brand building
While results come slowly, the benefits are
long-term growth in sales and a stable increase
in profitability.

short-term sales growth with ongoing investment
needed to drive further sales.

-

Sales
uplift
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Time Source: Les Binet and Peter Field, Media in Focus:
Marketing Effectiveness in the Digital Era, IPA, (Figure 62)

I sales activation / short-term sales uplifts
M Brand building / long-term sales growth

Differences between brand building Brand building brings
and sales activation a wide impact and stable
increase in product sales

Wide but slower effect, high profitability

Brand Building ¢

Creates mental brand | Exploits mental brand

equity equity Lonfgf-tetrm long-term benefits bB'rI::ier
effec uilding

+ *

Influences future sales Generates sales now

| newly-won customers
Broad reach Tightly targeted | |
I existing |
Short-term effect (only customers
Long-term impact while the campaign ¢ ¢
IaSts) Short-term Short-term
effect sales
support
Emotional priming Persuasive messages Narrow but rapid impact, low profitability
Source: Les Binet and Peter Field, Media in Focus: Marketing Effectiveness in the Digital Source: Les Binet and Peter Field, Media in Focus: Marketing

Era, IPA, (Figure O1) Effectiveness in the Digital Era, IPA, (Figure 02)



Market overview of home living, architecture and civil engineering magazines

How people find out

Architecture and construction magazines
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The most stylish magazine for home living, building and gardening

Why advertise in Home

01 Topthree home and living magazine.

02 Effective distribution of the entire print-run to target readership
with unsold copies enclosed free of charge with current issues of

home living magazines
/v Kucm\r;ﬁ 03 Everyreader browses or reads HOME on average three to four

SMODN| \ & times (Source: GFK survey).
HAVRHARKOU!

LIBENOU 04 Advertisingin HOME is a strong incentive driving purchasing

decisions (Source: GFK survey)

read each issue of HOME

i General information
- BTDLEN] LK Circulation: 17,000*
L RADOYOLENE @ . . .
% KAPMENNY Frequency: nineissuesayear
+three special issues
Number of pages: 96-144
Price: CZK 65 (€3.10)
23rd year

Source: ABC, Czech Republic

Source: ABC, Czech Republic

Whatis ABC?

ABC s the acronym for the Audit Bureau of Circulations (Kancelaf ovéfovani nakladd tisku). It has
audited print circulation of periodicals in the Czech Republic ever since it was founded in March 1993,
when the Czech Publishers Association established the organization and methodology for this service.
On January 1Ist, 1997, ABC started publishing circulation figures and auditing them in full. It is a nonprofit
tripartite association composed of publishers, advertising agencies and advertisers

Distribution

+ Subscriptions

- Newsstands and print shops in the Czech Republic and Slovakia.

- Department stores and hypermarkets - TESCO, AHOLD, GLOBUS
Distributor sales outlets - GECO, HDS RETAIL, VALMONT, RELAY,

GI'IIO\TEICI Sez,ona " INMEDIO and at airports
VSE’ CcO MUS-ITE VEDET - Distributed to high-value and affluent target groups

o JAK VYBRAT GRIL o NEILEPS AECEPTY ¢ UDRZBA GRILU - Direct sgles and supscnp‘uons gt hpme and construction tre?de fair stands
- Sold online at floowie.com, periodik.cz, send.cz, and magaziny.cz

Who reads HOME
Although typical readers of HOME byt/ddm/styl/ zahrada are women, 53% Men and Women 47%
men of working age between 30 and 50 read it, too. Readers have
completed secondary school or university, are family wage-earners,
have children, own their own homes and tend to a garden. They are
looking to decorate, beautify, and enhance the enhance the inside of

of readers are
women who
stress quality in

are men and potential
customers for
construction contractors

A . their lives. who are seeking

their homes to make them more comfortable and also to incorporate inspiration in construction

theirideas into balconies, patios, gardens and the surroundings of their and gardening stories

homes. They are planning to build a home or remodel an apartment or '

house, or completely landscape their gardens and are seeking advice, . I .

tips and information about products and materials. A relatively large Remodeling, building and furnishing a home

percentage of readers are under 30, single and are looking inside

HOME to be inspired to enhance their own pleasant home living. For ( | )

the majority of readers, advertisements in HOME play a role in their lJ"f @

decisions about which products or firms to choose. More than half of v >

HOME's entire readership have turned to an advertising construction

company after reading about it in HOME byt/dim/styl/ zahrada 41.5% 48%

Top topics of interest for HOME readers of readers are thinking of readers are looking
Makeovers inside of remodeling their in magazines for
Interior decorating homes or decorating inspiration.

Garden care and inspirations interiors.

Visits to houses and apartments, .

projects Where readers live

Interior styles

Practical home topics % 5 How much readers

earn
62% of readers are middle
class and median income
62% B 36% of readers are upper
median class and high income
income 2% of readers have low
incomes

Age of readers
39%
33% Ll

56% high income

own a house

27% apartment

1%
under25 25-40 41-60 61+

Source: 1,552 respondents to a reader survey.
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ISSUE DEADLINES

HOME byt/dGm/styl/
zahrada 10/2024

ORDERS: 1.10.2024
MATERIALS:

Editorial assistance: 20.9.2024
Advertorials: 2.10.2024
Advertising: 7.10.2024
HOME byt/dGm/styl/
zahrada 11-12/2024
ORDERS: 6.11.2024
MATERIALS:

Editorial assistance:  28.10.2024
Advertorials: 7.11.2024
Adbvertising: 12.11.2024
HOME byt/dtm/styl/
zahrada 1-2-3/2025
ORDERS: 19.2.2025
MATERIALS:

Editorial assistance: 10.2.2025
Advertorials: 20.2.2025
Advertising: 25.2.2025
HOME byt/dtm/styl/
zahrada 4/2025

ORDERS: 24.3.2025
MATERIALS:

Editorial assistance:  13.3.2025
Adbvertorials: 25.3.2025
Advertising: 1.4.2025
HOME byt/dGm/styl/
zahrada 5/2025

ORDERS: 23.4.2025
MATERIALS:

Editorial assistance: 14.4.2025

Advertorials: 24.4.2025
Advertising: 29.4.2025
HOME byt/dGm/styl/
zahrada Special Issue
01/2025

ORDERS: 5.5.2025
MATERIALS:

redakéni spoluprace  23.4.2025

Advertorials: 6.5.2025
Advertising: 12.5.2025
HOME byt/dim/styl/
zahrada 6-7/2025
ORDERS: 28.5.2025
MATERIALS:

Editorial assistance: 16.5.2025

Advertorials: 29.5.2025
Advertising: 3.6.2025
HOME byt/dim/styl/
zahrada 8-9/2025
ORDERS: 2.7.2025
MATERIALS:

Editorial assistance:  23.6.2025
Advertorials: 3.7.2025
Advertising: 8.7.2025
HOME byt/dtm/styl/
zahrada Special Issue
02/2025

ORDERS: 8.9.2025
MATERIALS:

Editorial assistance:  28.8.2025
Advertorials: 9.9.2025
Advertising: 12.9.2025
HOME byt/dim/styl/
zahrada 10/2025

ORDERS: 27.8.2025
MATERIALS:

Editorial assistance:  18.8.2025
Advertorials: 28.8.2025
Advertising: 2.9.2025
HOME byt/dim/styl/
zahrada 11/2025

ORDERS: 1.10.2025
MATERIALS:

Editorial assistance: ~ 22.9.2025
Advertorials: 2.10.2025
Advertising: 7.10.2022
HOME byt/dim/styl/
zahrada 12/2025-01/2026
ORDERS: 4.11.2025
MATERIALS:

Editorial assistance: 23.10.2025
Advertorials: 5.11.2025
Advertising: 10.11.2025

ISSUE DATE

22.10.2024

28.11.2024

13.3.2025

15.4.2025

15.5.2025

28.5.2025

19.6.2025

24.7.2025

30.9.2025

18.9.2025

23.10.2025

26.11.2025

HOME

- Bathroom

- Lighting

- Floors

- Financing

- Kitchen accessories
- Living room and halls
- Bedrooms

- Kitchen

- Lighting

- Financing

« Accessories

« Christmas tips

- Kitchen

- Storage areas

- Financing

- Lighting

- Bathroom items

- Living room and halls
- Bedrooms

« Kitchen

« Floors

« Accessories
- Bathroom

« Living room
« Corridors

- Bedrooms

- Bathroom

- Storage areas

« Accessories

« Kitchen and living room
- Corridors

- Bedrooms

- Great special - MILAN

HOME CONSTRUC-
TION EVERYTHING
TO KNOW

- Kitchen

- Safe homes
« Accessories
- Bathroom

« Living room
- Corridors

- Bedrooms

- Bathroom (trends)

« Accessories

- Kitchen

« Living room

- Corridors

- Bedrooms for school-aged
children

- Bedrooms

ECONOMICAL
LIVING

- Bathroom

- Lighting

- Floors

- Financing

- Kitchen accessories
- Living room and halls
- Bedrooms

« Kitchen

- Lighting

- Financing

- Accessories

« Christmas tips

- Bathroom

- Lighting

- Floors

- Financing

- Kitchen accessories
- Living room and halls
- Bedrooms

FURNISHINGS

- Home appliances:
Heavy-duty washers, vacuum
cleaners, central vacuum
pipes, cleaning products

- Home appliances:

Designer appliances
Audiovisual equipment
(television, home cinema, CD
players, sound systems)

- Home appliances:

Home health (steam cooking,
slow cookers, citrus and fruit
squeezers, smoothie mixers,
yogurt makers, home gym
equipment)

« Home appliances:

Health and beauty (curlers,
hair dryers, razors, hair
straighteners)

« Home appliances:

Young households (ap-
pliances and gadgets for
young families and small
apartments)

- Selecting land

- Building foundations
- Masonry materials

- Plaster

« Ceilings and floors

« Home appliances:
Fridges and freezers
- Home security systems

- Home appliances:

Juicers, canning equipment,
fruit dryers

- Home security systems

« Living room and bedroom
« Children’s rooms

- Kitchen and bathroom

« Colors and surfaces

- Home appliances:
Heavy-duty washers, vacuum
cleaners, central vacuum
pipes, cleaning products

« Home appliances:

Designer appliances
Audiovisual equipment
(television, home cinema, CD
players, sound systems)

- Home appliances:
Heavy-duty washers, vacuum
cleaners, central vacuum
pipes,

cleaning products

CONSTR

+ Roofing

- Shell construction
- Central heating

- Floor coverings

« Shell construction

« Central heating

- Plasterboard and dry
construction

« Shell construction for wood
buildings

- Central heating

- Low-energy houses

- Glazing

« Shell construction

- Central heating

- Garages

- Building materials, wall and
floor tiles

- Roofing

- Shell construction: wooden
buildings

- Air conditioning

- Chimneys

« Roofs

- Garages

- Fences and gates

« Insulation

- Solar shading

- Surface coatings
« Shell construction
- Air conditioning

- Shell construction

- Floors

- Carpets

- Storage areas and shelves
- Beds, mattresses

- Roofing

- Shell construction
- Central heating

« Floor coverings

« Shell construction

- Central heating

- Plasterboard and dry
construction

- Roofing

- Shell construction
- Central heating

- Floor coverings

GARDEN

- Gardening tools:
saws, axes

- Pools: Covering
« Winterizing

- Gardening tools: snow blowers
+ Winter gardens

(decorative plants, ornamental
species)

- Houseplants

- Gardening tools: clippers, saws
- Houseplants
- Constructing patios

- Composting
« Pools: heated water - pumps,
solar panels)

- Fences and retaining walls

- Gas and coal grills

- Clean pool water

(filters, UV lamps, ionizers,
salinity)

- Home spa, bar, whirlpool

- Outdoor living: patios, balco-
nies, garden landscaping
- Pools

- Outdoor living: garden fun
(swings, nets, trampolines, han-
ging bags, sandpits, games)

- Gardening tools: brush
cutters, hedge trimmers

- Dressers and cabinets
- Lighting

- Armchairs and sofas

+ Home textiles

- Gardening tools: saws, axes
- Pools: coverings
« Winterizing

« Snow blowers

- Winter gardens

(decorative plants, ornamental
species)

« Houseplants

- Gardening tools: saws, axes
- Pools: coverings
- Winterizing
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Formats and ad rates Non-standard formats

Dimensionsin mm

Format . i
Width Height Bleed o
2/ d 430 280 3
) 2/1spread. CZK 196,000
[@] 2/1spreadin type area 416 246 =
Z
© 1;1 Zp::j in type area 12‘;(5) iig :—; CzK112,000
E 1/2 : d cj/tr; 190 18 Product
spread wi -
g P j CZK 62,000 Column placement
A 1/2 spread height 93 246 = branding CZK 21,000
4 1/3 spread width 190 77 - Materials:produktova
1/3 spread height 60 246 _ CZK 44,000 CZK ,61'000 Materials: 250 characters;
Materials: logo product photo, name and
Cover flap 107 280 3 CZK 126,000 description; price and size;
Z-gate 421 280 3 CZK 252,000 web contact
2nd cover page 215 280 3 CZK146,000
1st magazine page 215 280 3 CZK146,000
Other pages before the editorial 215 280 3 CZK 133,000
1/3 height by the editorial 60 246 3 CZK 79,000
3rd cover page 215 280 3 CZK 133,000
4th cover page 215 280 3 CZK 185,000
2/1PR 6,800 characters, 3-6 pictures, logo CZK 196,000
1/1PR 3,400 characters, 2-3 pictures, logo CZK 112,000
1/2 PR width .
1/2 PR height 2,200 characters, 1picture, logo CZK 98,000
2/3 PR width . .
/3PRwic 1,800 characters, 1 picture, logo |  CZK 62,000 Editorial
2/3 PR height section
Editorial section* 450 characters, 1picture CZK 44,000 .

RN A branding 1/1spread
2/1purchasing tips CZK 54,000 CZK 44 000 Purchasing tips
1/1purchasing tips** CZK 34,000 Materials:456characters CZK 34,000
1/2 purchasing tips** CZK 21,000 including spaces; Purchasing tips framed by
Product placement 250 characters, 1 picture CZK 21,000 1.pr°_dUCt photo; the editorial St.aff ?Ccord'ng

. price; web contact to the magazine’s layout.
Branding columns logo CZK 61,000 Columns present products
Inserted advertisements*** ménzir;;‘gop(;ige with their prices.

Atypical formats dimensions and price depend on specifications
* News and information are published in the editorial ***Final price for inserting and affixing will be determined
section only if either or both have not appeared before by the size and weight after the sample has been delivered.
in HOME. The editorial board reserves the right to make The number of inserted supplements along with current
grammatical, stylistic and formal changes to the delivered  postal and handling charges will affect the price.
text and to adjust the length of the text. The editorial board
reserves the right in these columns not to publish general  EXTRA CHARGE: 10% for requested placement, DISCO- Prices are exclusive of VAT, Prices are valid from 1 September 2024 to 31 August 2025.
information about the producer and range of merchandise. UNTS: 15% agency commission for contract partners only General Terms and Conditions can be found on page 58.
**Purchasing tips are set by the editorial board according ~ CANCELLATION FEES: 100% of the price if cancelled
12 to the magazine’s layout. The columniis intended to present - after the deadline for an issue as indicated in the editorial
products together with their price. calendar.
Full-page and display advertising
2/3 PR width
CZK 98,000
2,200 characters 1/1PR
1photo 2/3 PR height CZK/112 R 00
1/1spread logo CZK 98,000 ’
215x280 mm 2,200 characters 3,400 characters
CZK 112,000 1photo, logo 2-3 photos
1logo
. 1/3 height
1/2 height [3heig
60x246 mm
93 x246 mm
CZK 44,000
CZK 62,000
1/2 width
190 x 118 mm 1/3 width
CZK 62,000 190 x 77 mm
CZK 49,000
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Formats and ad rates
Dimensionsin mm
Width Height Bleed
2/1spread 430 280 3
CZK 200,000

o 2/1spread in type area 382 249 =
N d 215 280 3

pq !/1spread CZK 120,000

%] 1/1spreadintype area 195 260 -

bl 1/2 d width 195 122,5 =

4 1/2 spread wic CZK 74,000

g 1/2 spread height 95,5 260 -

&) 1/3 spread width 195 82,5 -

< . CZK 60,000
1/3 spread height 615 260 -

1/4 spread 95,5 122,5 - CZK 40,000
2nd cover page 215 280 3 CZK146,000

[a4 1st magazine page 215 280 3 CZK146,000

L

Ja) Other pages before the 215 280 3 CZK133.000

K4 cditorial ,

5 1/3 height by the editorial 61,5 260 = CZK 98,000
3rd cover page 215 280 3 CZK 133,000
4th cover page 215 280 3 CZK 160,000
2/1PR 5,000 characltoegrz, 2-5 pictures, CZK 200,000
1/1PR 4,000 characters, 2-4 pictures, CZK 120,000

g logo
2/3PR W|<jﬂh 3,000 characters, 1-2 picture, CZK 80,000
2/3 PR height logo
1/2 PR width -2 pi

/ wi ° 2,000 characters, 1-2 picture, CZK 74,000
1/2 PR height logo
Editorial section* 450 characters, 1 picture CZK 54,000

o Product placement 250 characters, 1 picture CZK 21,000

[M] Branding columns logo CZK 67,000

T

,C_) Inspirations 127 x50 m1m,_250 characters, CZK 37,000

picture
Inserted advertisements*** m(i:nziwggwopéiée
Atypical formats dimensions and price depend on specifications

Prices are exclusive of VAT. Prices are valid from 1 September 2024 to 31 August 2025.
General Terms and Conditions can be found on page 58.

Why advertise in V zahradé

01 Exclusive gardening magazine that explains current gardening and
landscaping techniques.

Focuses thematically on all four seasons of the year: spring,
summer, autumn, and winter.

High interest among readers in ads for materials and tools used in
landscaping and re-landscaping gardens and also in building or
rebuilding weekend and garden cottages.

Print-runs regularly increase when V Zahradé appears at trade fairs,

exhibitions and other thematic events.
45,000

read each issue of V Zahradq

02

03

04

General information

Circulation: 45,000

Frequency: four time a year
for each season

Number of pages: 68-100

Price: CZK 59 (€3.10)

5thyear

ISSUE DEADLINES ISSUE DATE

V ZAHRADE 01/2025 SPRINT

ORDERS: 14.1.2025

MATERIALS: Editorial assistance: 2.1.2025 5.2.2025
Advertorials: 15.1.2025

Advertising: 20.1.2025

V ZAHRADE 02/2025 SUMMER

ORDERS: 10.4.2025

MATERIALS: Editorial assistance: 2.4.2025

Advertorials: 11.4.2025 6.5.2025
Advertising: 16.4.2025

V ZAHRADE 03/2025 AUTUMN

ORDERS: 14.7.2025

MATERIALS: Editorial assistance: 3.7.2025 5.8.2025
Advertorials: 15.7.2025

Advertising: 18.7.2025

V ZAHRADE 04/2025 WINTER

ORDERS: 8.10.2025

MATERIALS: Editorial assistance: 29.9.2025 30.10.2025
Advertorials: 9.10.2025

Advertising: 14.10.2025

Full-page and display advertising

1/1PR
CZK 120,000
4,000 characters,
2-4 pictures,
logo

1/1spread
215x280 mm
CZK 120,000

*News and information are published in the editorial
section only if either or both have not appeared before
in V zahradé. The editorial board reserves the right to
make grammatical, stylistic and formal changes to the
delivered text and to adjust the length of the text. The
editorial board reserves the right in these columns not
to publish general information about the producer and
range of merchandise.

**Final price for inserting and affixing will be
determined by the size and weight after the sample has
been delivered. The number of inserted supplements
along with current postal and handling charges will
affect the price.

EXTRA CHARGE: 10% for requested placement
DISCOUNTS: 15% agency commission for contract
partners only

CANCELLATION FEES:100% of the price if cancelled
after the deadline for anissue as indicated in the
editorial calendar. 1/2 width
195 x122.5 mm

CZK 74,000



Recepty prima napadu | DIY home and garden magazine

Why advertise in Recepty prima napadu

01 High circulation of 40,000 readers.

02 Effective distribution of the entire print-run to target readership
with unsold copies enclosed free of charge with current issues.

03 Print-runs regularly increase when the magazine appears in trade
fairs, exhibitions and other thematic events.

04 Ads also appear on www.receptyprimanapadu.cz, a cutting-edge
internet portal closely linked to the magazine.
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— Stuppr ekt =AY KomaFi, vosy, kiiitata

- ?‘t::*,‘w'.';: m JAK [lI]LﬁI(AT General information
‘( DOTEHNY Circulation: 40,000 401000

ey

Frequency: eight issues a year fi_a:‘:zgh;;sye of Recepty
HMYZ Number of pages: 68-100 Prt padd
. Price: CZK 34 (€1.69)
= = 24thyear
= Distribution

- Subscriptions in the Czech Republic and Slovakia

- Newsstands and print shops in the Czech Republic and Slovakia.

- Department stores and hypermarkets - AHOLD, GLOBUS, TESCO,
KAUFLAND

- Distributor sales outlets - GECO, HDS RETAIL, RELAY, INMEDIO,
VALMONT

- Selected service stations - BENZINA, MOL, OMV

- Distributed to high-value and affluent target groups

AR,

Fadime Bl brt | Penjet ) e .
7 Jakzvétiit diry AKU zahradni Hﬂmns « Direct sa!es and subscriptions at home, garden and construction
B~ i iychléa pedneduché n uhmﬂﬁ trade fair stands
S oty DA RO ot | “""'”‘“'""”"‘""" a - Sold online at floowie.com, periodik.cz, send.cz, and magaziny.cz
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Who reads Recepty prima napadu

Recepty prima napadd (Great Home Ideas) is a full-color monthly H 4 °
magazine primarily targeting leisure time and hobby enthusiasts. Recepty prima napadu mOStly read by women
O,
66%

Stressing home, weekend cottages and gardens, it provides o
information, advice, tips and ideas including the latest trends in 34 /Q

of readers are women
emphasizing quality

construction and reconstruction, remodeling and renovation, of readers are men
of life.

whose numbers have
risen since the layout
and content was

furnishing of homes and interior decoration. The magazine also

provides gardening information about growing plants, news you
can use about ornamental and useful plants, and explains about
how to garden. Besides wonderful ideas from gardening experts

and readers, Recepty prima ndpadl includes columns devoted changed.

to home accessories, DIY, weekend cottages, pets, cooking and

health. Created as an outlet for the popular Czech television show Property owners

Receptar prima ndpaddy, both its editorials and promotion are

closely tied with the TV show as it follows up on the themes and -('3 rer

presentations that appear on it. There are also verbal and visual fre

references together with links to shows that have been archived ] .D. )

after their broadcast. aHm

Top topics of interest for Recepty

o, o, o, o

prlma napadul readers . 69 % 38 /c) . 21 % 18%
Advice on gardens and garden cottages livein a house havetheir  liveinan own a weekend
Handy tips and clever hacks Age of readers they own own  apartment cottage or country
Practical household advice 30% 31% garden.  theyown. house.

Working with wood, metal and other materials 25%
Remodeling and home maintenance

e ) . How construction or
Traditional cooking recipes

Guides for beginners 11.5% remodeling is financed
2.5% 53% 53% own resources
. % Owh resources o,
Remodeling indor26 21130, 31-40 41-50 51-60 6t W 26% own resources and

building society savings
9% building society savings

5% l’? 50% D Sy 1 8% own resources and home

or reconstructing

and society building loan
of readers are planning are getting ready or have savings 4% home building loan

toredo orare redoing just started to build a
their homes home.

17 Source: 846 respondents to a reader survey.



ISSUE DEADLINES

Recepty prima napadi

7/2024

ORDERS: 4.9.2024
MATERIALS:

Editorial assistance:  26.8.2024
Advertorials: 5.9.2024
Adbvertising: 10.9.2024

Recepty prima napadi

8/2024

ORDERS: 11.10.2024
MATERIALS:

Editorial assistance:  2.10.2024
Advertorials: 14.10.2024
Advertising: 17.10.2024

Recepty prima napadu

1/2025

ORDERS: 10.2.2025
MATERIALS:

Editorial assistance:  30.1.2025
Advertorials: 11.2.2025
Advertising: 14.2.2025

Recepty prima napadi

2/2025

OBJEDNAVKY 24.3.2025
MATERIALS:

Editorial assistance:  13.3.2025
Advertorials: 25.3.2025
Advertising: 28.3.2025

Recepty prima napadi

3/2025

OBJEDNAVKY 24.4.2025
MATERIALS:

Editorial assistance:  14.4.2025
Adbvertorials: 25.4.2025
Advertising: 30.4.2025
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Recepty prima napadu

4/2025

ORDERS: 27.5.2025
MATERIALS:

Editorial assistance:  16.5.2025
Advertorials: 28.5.2025
Advertising: 2.6.2025

Recepty prima napadu

5/2025

ORDERS: 24.6.2025
MATERIALS:

Editorial assistance: ~ 13.6.2025
Advertorials: 25.6.2025
Advertising: 30.6.2025

Recepty prima napadi

6/2025

ORDERS: 12.8.2025
MATERIALS:

Editorial assistance:  30.7.2025
Advertorials: 12.8.2025
Advertising: 18.8.2025
Recepty prima napadi

7/2025

ORDERS: 22.9.2025
MATERIALS:

Editorial assistance: 11.9.2025
Advertorials: 23.9.2025
Advertising: 26.9.2025

Recepty prima napadi

8/2025

ORDERS: 21.10.2025
MATERIALS:

Editorial assistance: 10.10.2025
Advertorials: 22.10.2025
Advertising: 27.10.2025
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ISSUE DATE

25.9.2024

5.11.2024

4.3.2025

15.4.2025

20.5.2025

18. 6.2025

16.7.2025

4.9.2025

14.10.2025

13.11. 2025

HOBBIES AND
RELAXATION

- Gardening hints
- ldeas/solutions

- Gardening hints
- Ideas/solutions

- Gardening hints
- Ideas/solutions

SPECIAL
GARDEN
MAKEOVER
ISSUE

HOME BUILDING
ISSUE

- Gardening hints
- |[deas/solutions

- Gardening hints
- Ideas/solutions

- Gardening hints
- |[deas/solutions

« Pracovni postupy
- Recepty

- Gardening hints
- |[deas/solutions

BUILDING AND
REMODELING

- Shell construction

« Remodeling

- Tools and machines

- Materials and pro-
ducts

- Pergolas and gazebos

- Shell construction

- Remodeling

« Tools and machines

- Materials and pro-
ducts

- Gazebos

- Garden cottages

- Shell construction

- Remodeling

« Tools and machines

« Materials and pro-
ducts

- Shell construction

- Remodeling

- Tools and machines

- Materials and pro-
ducts

- Patio construction

« Shell construction

- Remodeling

- Tools and machines
- Materials and
products

- Wall finishes (bare
walls, wallpaper, pa-
int) / dry construction

- Shell construction

- Remodeling

- Tools and machines

- Materials and pro-
ducts

- Shell construction

+ Remodeling

- Tools and machines

+ Materials and pro-
ducts

- Building materials,
tiles, paving

- Building a pergola

« Shell construction

- Remodeling

- Tools and machines

- Materials and pro-
ducts

- Outdoor tiles and
paving

- Garden cottages

« Shell construction

- Remodeling

- Tools and machines

+ Materials and pro-
ducts

- Pergolas and gazebos

- Shell construction

- Remodeling

« Tools and machines

- Materials and pro-
ducts

- Gazebos

- Garden cottages

GARDENING

- Weekend cottages and country
homes

- Ornamental and kitchen gardens

- Garden diseases and pests: slugs,
pests on ornamental plants

- Home pests

- Weekend cottages and country
homes

- Ornamental and kitchen gardens

- Garden diseases and pests

« Home pests

- Weekend cottages and country
homes

- Ornamental and kitchen gardens

- Garden diseases and pests

- Home pests

- Weekend cottages and country
homes

- Ornamental and kitchen gardens

- Garden diseases and pests

« Home pests

« Weekend cottages and country
homes

- Ornamental and kitchen gardens
- Garden diseases and pests

- Home pests

- Greenhouses

- Growing plants in a greenhouse

- Weekend cottages and country
homes

- Ornamental and kitchen gardens

Garden diseases and pests: vege-
table and fruit tree pests

- Home pests

- Gardening tools

- Weekend cottages and country
homes
« Ornamental and kitchen gardens

- Garden diseases and pests: potato

mold
- Home pests
- Gardening tools

« Weekend cottages and country
homes

- Ornamental and kitchen gardens

- Garden diseases and pests: vege-
table mold

- Home pests: Getting rid of ants in
a house or patio

- Weekend cottages and country
homes

- Ornamental and kitchen gardens

- Garden diseases and pests: slugs,
pests on ornamental plants

- Home pests

» Weekend cottages and country
homes

- Ornamental and kitchen gardens

- Garden diseases and pests

« Home pests

- Gardening tools

- Hard landscaping

« Animal care

« Pools

« Garden fireplaces and
grills (protecting wood,
canopies, screens)

- Gardening tools
- Hard landscaping
« Animal care

« Ant bait

- Gardening tools
« Hard landscaping
« Animal care

- Gardening tools

« Hard landscaping

- Animal care

- Garden ponds

« Automatic watering

« Gardening tools

- Hard landscaping
« Animal care

- Seeds and seeding
« Herbs

- Preparing a pool for
summer

- Hard landscaping

- Animal care: protecting
pets from ticks and fleas

- Growing a lawn, urban
gardening - raised flower
beds

- Greenhouses (selecting
and building)

« Hard landscaping

« Animal care

« Grills

- Gardening tools
- Hard landscaping
« Animal care

- Pools

- Gardening tools

« Hard landscaping

- Animal care

« Pools

- Garden fireplaces and
grills (protecting wood,
canopies, screens)

- Composting

- Gardening tools
- Hard landscaping
« Animal care

- Ant bait
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Formats and ad rates

Dimensionsin mm

Width Height Bleed

ADVERTISING

LEADER

PR

2/1spread 420 297 3
X CZK 200,000
2/1spread in type area 400 267 =
1/1spread 210 297 3
) CZK120,000
1/1spread in type area 193 267 -
1/2 d width 193 129 =
/2 spread wic CZK 74,000
1/2 spread height 95 267 =
1/3 spread width 193 84 -
R CZK 60,000
1/3 spread height 62 267
1/4 spread 92 129 = CZK 40,000
2nd cover page 210 297 3 CZK146,000
1st magazine page 210 297 3 CZK 146,000
Other pages before the 210 297 3 CZK133,000
editorial
1/3 height by the editorial 62 267 = CZK 98,000
3rd cover page 210 267 3 CZK 133,000
4th cover page 210 267 3 CZK 160,000
2/1PR 5,000 characters, 2-5 pictures, logo CZK 200,000
1/1PR 4,000 characters, 2-4 pictures, logo CZK120,000
2/3 PRwidth 3,000 characters, 1-2 picture,
' ' ’ CZK 80,000
2/3 PR height logo
1/2 PR width 2,000 characters, 1-2 picture,
! . ’ CZK 74,000
1/2 PR height logo
Editorial section* 450 characters, 1 picture CZK 54,000
Product placement 250 characters, 1 picture CZK 21,000
Branding columns logo CZK 67,000
Inspirations 127 x 50 mm, 250 characters, 1 photo CZK 37,000
Inserted advertisements** mér%ir&w?gopéiée
Atypical formats dimensions and price depend on specifications

*News and information are published in the editorial section only if either or both have not appeared before in Recepty
prima napadu. The editorial board reserves the right to make grammatical, stylistic and formal changes to the delivered
text and to adjust the length of the text. The editorial board reserves the right in these columns not to publish general
information about the producer and range of merchandise.

**Final price for inserting and affixing will be determined by the size and weight after the sample has been delivered. The
number of inserted supplements along with current postal and handling charges will affect the price.

EXTRA CHARGE: 10% for requested placement

DISCOUNTS: 15% agency commission for contract partners only
CANCELLATION FEES: 100% of the price if cancelled after the deadline for an issue as indicated in the editorial calendar.

Full-page and display advertising

2/3 PR width
CZK 80,000
3,000 characters
1-2 pictures
1/1spread logo
210 x 297 mm
CZK 120,000
1/2 height
95 x 267 mm
CZK 74,000
1/2 width
193 x129 mm
CZK 74,000

Nestandardni formaty

Column
branding
CZK 67,000

Materials: logo

Inspirations
CZK 37,000
1/10 spread

Product
placement

CZK 21,000
Materials: product photo,
name and characteristics;

package price and size;
web contact

Editorial
section
CZK 54,000
Materials: 600 characters
including spaces,
1product photo,
price, web contact

Prices are exclusive of VAT. Prices are valid from 1 September 2024 to 31 August 2025.

General Terms and Conditions can be found on page 58.

1/4 spread
92x129 mm
CZK 40,000

1/3 width
193 x84 mm
CZK 60,000

1/1PR
CZK 120,000
4,200 characters
2-4 pictures
logo

1/3 height
60 x 267 mm
CZK 60,000
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Green thumb tips for gardeners

Why advertise in Zahrada prima napadu

01 Zahrada prima napadd numerous gardening and animal care
ideas, providing everything readers need to know about managing
agarden oreven afarm.

02 The only garden magazine with green thumb tips and hints.

03 Ads for household, gardening and home renovation materials and
tools receive much interest.

04 Effective distribution of the entire print-run to target readership
with unsold copies enclosed free of charge with current issues.

05 Print-runs regularly increase when the magazine appears in trade
fairs, exhibitions and other thematic events.

General information

Circulation: 45,000
Frequency: seven issues a year
Number of pages: 64

Price: CZK 43 (€£1.99)
Qth year

Distribution

45,000

read each issue of Zahrada
prima napadu

« Subscriptions in the Czech Republic and Slovakia

Ponravy brouku

-
zvané huusenkﬁ ‘5“,\
o = 1

- Newsstands and print shops in the Czech Republic and Slovakia.

- Department stores and hypermarkets - AHOLD, GLOBUS, TESCO,
NORMA

. Distributor sales outlets - GECO, HDS RETAIL, RELAY, INMEDIO,
VALMONT, and at airports

- Selected service stations - BENZINA, MOL, OMV
- Distributed to high-value and affluent target groups

- Direct sales and subscriptions at home, garden and construction trade
fair stands

- Sold online at floowie.com, periodik.cz, send.cz, and magaziny.cz
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Who reads Zahrada prima napada

Although readers are typically women between 30 and

59, men of the same age read it, too. They keep up their
own gardens and are practical, skilled and spend a lot of
time at home. These men and women enjoy spending their
leisure time during any season of the year working in the
garden and making home improvements to the outside

of their houses. While readers enjoy gardening, growing
plants and either taking care of animals or raising livestock,
they like using their own hands to put the finishing touches

For both men and women

53% 47%

of readers are of readers are men
women concerned interested in Zahrada
about the prima napadd’s more
appearance of their technical stories
gardens and see demanding more of their
themas a place to skills and its articles about

i ardening.
on something new to beautify the outside of their homes. relaxand go:,(v):vf?j; Garden owners 9 o
They love planting flowers and growing their own fruits )
and vegetables. Zahrada prima napadd (Great Gardening o, rer
Ideas) inspires readers with ideas and encourages them iveinah Zz /0 /‘(ks e 26%
to create both simple and more challenging garden IveIna house they own rrr live in an apartment
decorations. with a garden. ﬂﬂm [aNEF-a) P

33% they own
Age of readers

23%

17%
ownagardeninan
allotment.

25% 12%

own a weekend
cottage or country
house with a nearby or

surrounding garden.

13%
6%

20-29 30-39 40-49 50-59 60-69

How much readers earn

Getting ready forimprovements 73% are middle class and

820/ I 11% OWinceme median income
(<] o 5 . 73% B 15% are upper class and high
are planning o | are planning or have ?::;ﬁee income
agarden o I already started to 12% have low incomes
makeover. Ou renovate a garden

patio or balcony.

23 Source: 1,005 respondents to a reader survey.



Zahrada prima napadu

24

25

ISSUE DEADLINES

Zahrada prima napadt

06/2023

ORDERS: 22.8.2024
MATERIALS:

Editorial assistance:  13.8.2024
Advertorials: 23.8.2024
Advertising: 28.8.2024
Zahrada prima napadt
07/2024

ORDERS: 29.10.2024
MATERIALS:

Editorial assistance: 18.10.2024
Advertorials: 30.10.2024
Advertising: 4.11.2024

Zahrada prima napadt

1-2-3/2025
ORDERS: 19.2024
MATERIALS:
Editorial assistance:  6.12.2024
Advertorials: 20.12.2024
Advertising: 30.12.2024

Zahrada prima napadu

4/2025

ORDERS: 17.2.2025
MATERIALS:

Editorial assistance: 6.2.2025
Advertorials: 19.2.2025
Advertising: 21.2.2025

Zahrada prima napadt

5/2025

ORDERS: 24.3.2025
MATERIALS:

Editorial assistance:  13.3.2025
Advertorials: 26.3.2025
Advertising: 28.3.2025

Zahrada prima napadu

6-7/2025

ORDERS: 5.5.2025
MATERIALS:

Editorial assistance:  23.4.2025
Advertorials: 7.5.2025
Advertising: 12.5.2025
Zahrada prima napadt
8-9/2025

ORDERS: 26.6.2025
MATERIALS:

Editorial assistance:  17.6.2025
Advertorials: 30.6.2025
Advertising: 2.7.2025

Zahrada prima napadt

10-11/2025
ORDERS: 18.8.2025
MATERIALS:
Editorial assistance: 7.8.2025
Advertorials: 20.8.2025
Advertising: 22.8.2025

Zahrada prima napadt
12/2025-01/2026

ORDERS: 23.10.2025
MATERIALS:

Editorial assistance: 14.10.2025
Advertorials: 27.10.2025
Advertising: 30.10.2025

ISSUE DATE

12.9.2024

20.11.2024

16.1.2025

11.3.2025

15.4.2025

28.5.2025

18.7.2025

11.9.2025

18.11.2025

Green thumb tips for gardeners

GARDEN HOBBIES

- Cooking from the garden:
anything with mushrooms

- Garden helpers: essential
garden tools - what every
gardener should be carrying

- Cooking from the garden:
dried fruit

« Garden helpers: drills, grinders
and hammers

- Cooking from the garden:
vegetable and fruit juices,
smoothies

- Garden helpers: small

workshops

« Cooking from the garden: fried
elderberries flowers

- Garden helpers: turf cutters,
cultivators

- Cooking from the garden:
smoked food
- Garden helpers: mowers

- Cooking from the garden:
salsa, jams, marmalades

- Garden helpers: garden

tools

- Cooking from the garden: can-
ned vegetables and fruits

- Garden helpers: garden tools
- hoses, hose rails, hedge
trimmers

« Cooking from the garden:
anything with mushrooms

« Garden helpers: essential
garden tools - what every
gardener should be carrying

- Cooking from the garden:
dried fruit

- Garden helpers: drills, grinders
and hammers

HOME GARDENING

- Landscaping: garden kitchens

- Seed cultivation

- Photo contest for the prettiest patio and garden

- Combating pests and molds: cucumber, cabbage and
lettuce mold

- Landscaping: garden pools

+ Seed cultivation

- Photo contest for the prettiest patio and garden

- Combating pests and molds: protecting roses and
ornamental roses

- Landscaping: children’s gardens

- Seed cultivation: planting lawns - selecting clay,
seeds, and fertilizers

- Photo contest of the prettiest patio and garden

« Combating pests and molds: planting seeds in soil,
gardens, and planters before the spring season, pre-
venting seedling damping-off, pre-spring spraying

- Landscaping: gardening on a slope

- Seed cultivation: vegetables

« Photo contest for the prettiest patio and garden

- Combating pests and molds: potato and vegetable
weeds and molds

- Landscaping: garden ponds

- Seed cultivation: flowers

- Photo contest for the prettiest patio and garden

- Combating pests and molds: boxwoods and orna-
mental plants

- Landscaping: gazebos and pergolas

- Seed cultivation: growing thujas and other bushes
- Photo contest for the prettiest patio and garden

- Combating pests and molds

- Landscaping: small garden allotments

- Seed cultivation

- Photo contest for the prettiest patio and garden
- Combating pests and molds: fruit gardens

- Landscaping: garden kitchens

+ Seed cultivation

« Photo contest for the prettiest patio and garden

- Combating pests and molds: cucumber, cabbage and
lettuce mold

- Landscaping: garden pools

- Seed cultivation

- Photo contest for the prettiest patio and garden

- Combating pests and molds: protecting roses and
ornamental roses

BUILDING AND REMODELING

- Minor construction: garden
paths
- Balcony and patio tips: pools

« Minor construction: building
a pool

- Balcony and patio tips: moss
between pavestones and how
to handle it

Minor construction: playg-
rounds and sandpits
Balcony and patio tips: clea-
ning after winter - painting
patio drains and fences

« Minor construction: green-
houses

- Balcony and patio tips: new
floors, flooring, tiles, planks

Minor construction: pergolas
- Balcony and patio tips: balco-
ny and patio furniture

- Minor construction: fences
- Balcony and patio tips: shades

Minor construction: raised or
ornamental flower beds
Balcony and patio tips: grills
and grilling

« Minor construction: garden
paths
- Balcony and patio tips: pools

Minor construction: building

a pool

Balcony and patio tips: moss
between pavestones and how
to handle it
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Formats and ad rates

Dimensionsin mm

PR LEADER ADVERTISING

OTHER

Width Height Bleed
2/1spread 420 297 3
CZK 200,000

2/1spreadin type area 400 267 =
1/1spread 210 297 3

) CZK 120,000
1/1spread in type area 193 267 -
1/2 idth 19 129 =
/2 spread w@t 8 CZK 74,000
1/2 spread height 95 267 =
1/3 d width 193 84 -
/3 spread wic CZK 60,000
1/3 spread height 62 267
1/4 spread 92 129 = CZK 40,000
2nd cover page 210 297 3 CZK 146,000
1st magazine page 210 297 3 CZK 146,000
Other pages before the 210 297 3 CZK 133,000
editorial
1/3 height by the editorial 62 267 = CZK 98,000
3rd cover page 210 267 3 CZK 133,000
4th cover page 210 267 3 CZK 160,000
2/1PR 5,000 characters, 2-5 pictures, logo CZK 200,000
1/1PR 4,000 characters, 2-4 pictures, logo CZK 120,000
2/3PR W"_jth 3,000 characters, 1-2 picture, CZK 80,000
2/3 PR height logo
1/2PR Wléth 2,000 characters, 1-2 picture, CZK74,000
1/2 PR height logo
Editorial section* 450 characters, 1 picture CZK 54,000
Product placement 250 characters, 1 picture CZK 21,000
Branding columns logo CZK 67,000
Inspirations 127 x50 mm, 250 characters, 1 photo CZK 37,000
Inserted advertisements** m(i:nzir}?;;Oporige
Atypical formats dimensions and price depend on specifications

* News and information are published in the editorial section only if either or both have not appeared before in Zahrada
prima napadu. The editorial board reserves the right to make grammatical, stylistic and formal changes to the delivered
text and to adjust the length of the text. The editorial board reserves the right in these columns not to publish general
information about the producer and range of merchandise.

** Final price for inserting and affixing will be determined by the size and weight after the sample has been delivered. The
number of inserted supplements along with current postal and handling charges will affect the price.

EXTRA CHARGE: 10% for requested placement

DISCOUNTS: 15% agency commission for contract partners only
CANCELLATION FEES:100% of the price if cancelled after the deadline for an issue as indicated in the editorial calendar.

Full-page and display advertising

2/3 PR width
CZK 80,000
3,000 characters
1-2 pictures
1/1spread logo
210 x 297 mm
CZK 120,000
1/2 height
95 x 267 mm
CZK 74,000
1/2 width
193 x129 mm
CZK 74,000

Green thumb tips for gardeners

Non-standard formats

Inaup

Product
Column placement

branding CZK 21,000
CZK 67,000 Materials: product

photo, name and charac-
teristics; package price
and size; web contact

Materials: logo

Editorial
section
Inspirations Matasai 600 s
CZK 37,000 ters inclu.ding spaces,
1/10 spread 1 product photo, price,

web contact.

Prices are exclusive of VAT. Prices are valid from 1September 2024 to 31 August 2025.
General Terms and Conditions can be found on page 58.

1/1PR
CZK 120,000
4,200 characters
2-4 pictures
logo
1/4 spread
92 x129 mm
CZK 40,000
1/3 height
60 x267 mm
CZK 60,000
1/3 width
193 x84 mm
CZK 60,000
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Why advertise in ASB

ljullmlw ﬂ." 01 Only audited architecture magazine in the Czech Repubilic.
Ptk : 02 Because ASB readers place large orders for technology and
ol 130 material, there is a return on your investment for every customer
it your advertising wins.
03 Links your advertised brand to a trusted magazine with a single
ARCHITERTURA

issue read by seven people.

e p— STAVEOMICTV 04 ASB’s editorial board closely cooperates with the Czech Chamber
e ) of Architects.
ey el 05 91% of ASB readers have a role in purchasing construction
AR HITEXTURA materials and technologies
Unikda v )
Kdo o mepl dovolans
Ty thenly eirkopraho) kub
Sb:knﬂ ndmednl pakisle . .
ot General information
Ratlok Mimgmon Circulation: 4,500*
Frequency: six times a year + one special issue
Number of pages: 64-112
Price: CZK139
22nd year
Target group: Architects, developers, financiers and large

construction and building contractors

Distribution

- Subscriptions

- Special client subscriptions for selected target groups

- Direct mailings to target groups

- Sale and subscriptions at home and building industry trade shows

- Sold online at send.cz and jagamedia.cz

- Sold electronically at floowie.com

- Presented at architecture, construction, home living, and
development conferences.
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Who reads ASB

While ASB is typically read by men who are university graduates
between 25 and 55 years of age working either in management with staff 59%
reporting to them or for architecture or design engineering companies,

For both men and women

A%

) | ) of readers are of readers
university educated women also read ASB. Both sexes are interested university are university
in reading about current developments in architecture and civil educated men. educated

engineering, professional analysis, technical information, personalities
and companies in the industry. On average, readers browse through 60%
of each issue’s content.

women.

Age of readers

32% ASB magazi t
28% o gazine partners
architects and 57% of reéders manage with the Czech Chamber
design engineers construction and development of Architects. has won
companies. Y
8% the Czech Architecture
students B 28% of readers are architects and Award. and is the main
dfagn engineers. » 19% media partner of BIM z.s,,
8% of readers study at civil 16% and a partner i i
57% partnerin organizing

construction companies engineering facult'les. .
and developers B 7% of readers are financiers

investing in projects.

the Building of the Year
competition. ASB is an
audited architecture
journal.

7%

20-29 30-39 40-49 50-59 60-69

42% Purchasing decisions
decide 49% of readers are involved in

Intriguing content
themselves
decision-making.

88% of readers look

9% . .
o decision-making M 42% of readers decide on _at four-fifths of every
s purchases themselves. issue.
9% of readers are not involved in 88% W 12 % of readers look
. SC purchasing decisions. g at two-thirds of every
involved in decisions issue.

29 Source: 973 respondents to a reader survey
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ISSUE DATE

ARCHITECTU

CIVIL ENGINEERI

BUSINESS

TRADE FAIRS, CONF
AND CONTESTS

ASB 5/2024 #138
ORDERS: 6.10.2024
MATERIALS:

Editorial assistance: ~ 25.9.2024
Advertorials: 7.10.2024
Advertising: 10.10.2024
ASB GREEN 6/2024
#139

ORDERS: 4.11.2024
MATERIALS:

Editorial assistance: 24.10.2024

Advertorials: 5.11.2024
Advertising: 8.11.2024
ASB 1/2025 #140
ORDERS: 19.2.2025
MATERIALS:

Editorial assistance: 10.2.2025
Advertorials: 20.2.2025
Advertising: 25.2.2025
ASB 2/2025 #141

ORDERS: 29.4.2025
MATERIALS:

Editorial assistance: 18.4.2025
Advertorials: 30.4.2025
Advertising: 6.5.2025
ASB Special Issue 1/2025
ORDERS: 16.5.2025
MATERIALS:

Editorial assistance: 7.5.2025
Advertorials: 19.5.2025
Advertising: 22.5.2025
ASB 3/2025 #142
ORDERS: 3.6.2025
MATERIALS:

Editorial assistance: ~ 23.5.2025
Advertorials: 4.6.2025
Advertising: 9.6.2025
ASB 4/2025 #143
ORDERS: 19.8.2025
MATERIALS:

Editorial assistance: 8.8.2025
Advertorials: 20.8.2025
Advertising: 25.9.2025
ASB S%ecial Issue

2/202

Almanac

ORDERS: 19.9.2025
MATERIALS:

Editorial assistance: ~ 10.9.2025
Advertorials: 22.9.2025
Advertising: 25.9.2025
ASB 5/2025 #144
ORDERS: 2.10.2025
MATERIALS:

Editorial assistance:  23.9.2025
Advertorials: 3.10.2025
Advertising: 8.10.2025
ASB GREEN 6/2025
#145

ORDERS: 31.10.2025
MATERIALS:

Editorial assistance:  22.10.2025
Advertorials: 3.11.2025
Advertising: 6.11.2025

23.10.2024

21.11.2024

10.3.2025

20.5.2025

15. 6.2025

20.6.2025

5.9.2025

13.10.2025

21.10.2025

19.11.2025

« Residential
and commercial designs
- Development
- Residential buildings
« Architectural design
and art

- Sustainability

- Environmental aspects of
construction

- Adaptations

« Energy-efficient homes
and active houses

« Architectural design and
the environment

- Office buildings

- Commercial space

- Wooden buildings

- Architectural design
and art

- Residential buildings

+ Reconstruction

- Architectural design
and art

« Insulation

- Flooring, wall tiles,
sanitary ware

- Flooring

- Blue-green infrastructure

- Rainwater management

- Energy-efficient buildings

- Environmentally-friendly
materials for the third
millennium

- Facades
- Wood
- Lighting

- Roofing
- Isolation

TOP 50 buildings in the Czech Republic

« Public sector buildings

- Open space

- Architectural design
and art

- Urban development
and planning

- City-shaping

- Civil engineering
architecture

- Architectural design
and art

- Concrete
- Home furnishings
- Blue-green infrastructure

- Shell construction
materials

- Facades, glass

« Windows, doors

Almanac of construction and civil engineering
in the Czech Republic

« Residential
and commercial designs
« Development
- Residential buildings
- Architectural design
and art

- Sustainability

- Environmental aspects of
construction

- Adaptations

- Energy-efficient homes
and active houses

- Architectural design and
the environment

- Insulation

- Flooring, wall tiles, sanitary
ware

« Flooring

- Blue-green infrastructure

- Rainwater management

- Energy-efficient buildings

- Environmentally-friendly
materials for the third
millennium

« Business and real estate
+ Market development
- Projects and investments

- Business and real estate
- Market development
« Projects and investments
- Development
and sustainability

- Business and real estate
- Market development
- Projects and investments

« Business and real estate
- Market development
« Projects and investments

- Business and real estate
- Market development
- Projects and investments

- Business and real estate
- Market development
« Projects and investments

- BIM DAY 2024

- Design block

- Architects Grand Prix (results)
- Building of the Year (results)

« Czech Architecture Prize
(results)
« Garden and landscaping days

« FOR HABITAT, FOR INTERIOR,
DESIGN SHAKER 2024

« Wooden construction salon

- Interior of the Year

- Light in architecture

- Czech Grand Design Awards
(results)

- Architecture Festival

FOR ARCH, FOR CITY

« Nominations for the Czech
Architecture Award

- Green Roof of the Year (results)

- Largest overview of development projects

- Macroeconomic analysis and predictions

- Market development

- Business and real estate
- Market development
« Projects and investments

- Business and real estate
- Market development
« Projects and investments
- Development
and sustainability

- BIM DAY 2022

« Design block

- Architects Grand Prix (results)
- Building of the Year (results)

- Czech Architecture Prize
- Garden and landscaping days
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Formats and ad rates

Dimensionsin mm

Format
Width Height Bleed
2/1spread 460 300 3
. CZK 196,000
2/1spread in type area 435 266 =
il d 230 300 3
9 /Tspread CZK112,000
7 1/1spread in type area 197 266 -
[ 1/2 spread width in type area 197 127 =
] 1/2 spread width 230 150 3 CZK 62,000
5 1/2 spread height in type area 92,5 266 =
By 1/2 spread height in type area 15 300 3
1/3 spread width 197 80 -
) CZK 44,000
1/3 spread height 57 266 -
Cover flap 70 300 3 CZK126,000
Z-gate 454 300 3 CZK 252,000
[aqd 2nd cover page 230 300 3 CZK 146,000
g 1st magazine page 230 300 3 CZK 146,000
ﬁ Other pages before the editorial 230 300 3 CZK 133,000
B 1/3 height by the editorial 57 266 - CZK 79,000
3rd cover page 230 300 3 CZK 133,000
4th cover page 230 300 3 CZK 185,000
headline 40-60 characters,
2/1PR lead paragraph 200-250 characters, CZK 196,000
text 5,600 characters, 4-8 pictures, logo
headline 40-60 characters,
o 1/1PR lead paragraph 200-250 characters, CZK 112,000
o text 2,800 characters, 2-4 pictures, logo
2/3 PR width headline 40-60 characters,
) lead paragraph 200-250 characters, CZK 86,000
2/3 PR height text 1,500 characters, 1-2 pictures, logo
1/2 PRwidth headline 40-60 characters,
. lead paragraph 200-250 characters, CZK 62,000
1/2 PR height text 1,300 characters, 1-2 pictures, logo
- Editorial section* 600 characters, 1picture CZK 43,000
LiJ Branding columns logo CZK 60,000
'6 Inserted advertisements** mg%'k“zg“ggge
Atypical formats dimensions and price depend on specifications
Prices are exclusive of VAT. Prices are valid from 1September 2024 to 31 August 2025.

General Terms and Conditions can be found on page 58.

Full-page and display advertising

2/3 PR height

CZK 86,000
headline: 40-60 characters
lead paragraph:
200-250 characters

1/1spread text: 1,550 characters
230x300 mm 1-2 pictures, logo

CZK 112,000

1/2 height in

type area

115x300 mm

1/2 width in type area CZK 62,000
197 x 127 mm
CZK 62,000

Non-standard formats

Column
branding
CZK 60,000

Materials: logo

*News and information are published in the editorial
section only if either or both have not appeared
before in ASB. The editorial board reserves the right
to make grammatical, stylistic and formal changes to
the delivered text and to adjust the length of the text.
The editorial section is not intended for publication of
general information about the producer and range of
merchandise.

**Final price for inserting and affixing will be
determined by the size and weight after the

sample has been delivered. The number of inserted
supplements along with current postal and handling
charges will affect the price.

EXTRA CHARGE: 10% for requested placement
DISCOUNTS: 15% agency commission for contract
partners onl

CANCELLATION FEES: 50% of the price if cancelled
prior to the deadline for anissue as indicated in the
editorial calendar.

100% of the price if cancelled after the deadline for an
issue as indicated in the editorial calendar.

2/3 PR height
CZK 86,000
headline: 40-60
characters lead
paragraph: 200-250
characters text: 1,550
characters
1-2 pictures,
logo

1/3 width
197 x 80 mm
CZK 44,000

Editorial
section
CZK 43,000

Materials: 600 characters
including spaces,
1product photo,

price, web contact.

= ACE

r;rfj ‘*13

—

1/1PR
CZK 112,000
headline: 40-60
characters lead
paragraph: 200-250
characters text:
2,800 characters
2-4 pictures,
logo

1/3 height
57 x 266 mm
CZK 44,000



ASB Special Issue | Largest overview of development projects

ASB TOP 50 buildings in the Czech Republic Why advertise here?
ASB TOP 50 buildings in the Czech Republic presents 01 Target audience: The publication will appeal to professionals in
an overview of the 50 largest Czech buildings the construction industry, developers, investors and architects who
according to the amount of investment. This list actively decide on projects with high investments.
includes administrative, residential, retail, sports, civil 02 Prestige and credibility: Advertising: in this edition, it connects your
and engineering buildings that were approved between brand with the largest and most important projects in the Czech
May 1,2024 and April 30, 2025. Republic, which will strengthen its position on the market.

03 Visibility among key players: The release brings an overview of the

[JI,I,IIM! Il" biggest investments, which means that your brand will be visible
. among the market leaders.
04 Support for long-term business relationships: The presentationin
this edition can open new business opportunities and partnerships
with investors and developers.

ARCHITERTURA
LTAVERNIETVO

TOP STAVBY b3
SLOVENSKA General information
2024 - 2025 Number of pages: 144 . Circulation: 4,500

Distribution

- Subscriptions

- Direct mailing to target groups

- Sale and subscriptions at home and building industry trade shows

ISSUE DEADLINES ISSUE DATE

ASB Special Issue 1/2025

TOP 50 buildings in the Czech Republic
ORDERS: 16.5.2025

MATERIALS: 15. 6.2025
Editorial assistance: 7.5.2025
Advertorials: 19.5.2025
Advertising: 22.5.2025

34

ASB Almanac 2025 Why advertise here?
The most prestigious edition of the ASB magazine 01 Targeted audience of experts and leaders in the construction industry:
offers a comprehensive overview of the construction The publication will appeal to developers, investors, architects and other key
and development industry in the Czech Republic. On players on the construction market in the Czech Republic.
more than 200 pages, you will find data that has no 02 Presentation in the prestigious context of the construction business:
competition in terms of complexity and scope. Advertising: in a yearbook that provides a comprehensive overview of the
market, strengthens the credibility and prestige of your brand.
03 Long-term effect on investment and business decisions: The almanac

serves as reference material throughout the year, which guarantees repeated
exposure of your brand.

04 Focus on market development and trends: The issue covers key
macroeconomic data, predictions and analysis that shape the construction
industry.

05 Wide coverage of development projects and investment opportunities:

2025  AcH Your brand will be visible among the most important development projects in
STAVEBNICTVI the Czech Repubilic, which will help you reach potential clients and partners.
2023

General information
Number of pages: 220 - Circulation: 4,500

L B s i e e
Ehﬂn‘!ﬁ
Hﬁﬂ

Distribution
- Subscriptions - Direct mailing to target groups - Sale and subscriptions at home
and building industry trade shows

ISSUE DEADLINES ISSUE DATE TOPICS

35

ASB Special Issue 2/2025
Almanac

ORDERS: 19.9.2025
MATERIALS:

Editorial assistance: ~ 10.9.2025
Advertorials: 22.9.2025
Advertising: 25.9.2025

Almanac of construction and
civil engineering in the Czech

13.10.2025 Republic

- Largest overview of development projects
- Macroeconomic analysis and predictions

- Market development



ASB Green | Exclusive greenissue of ASB magazine

ASB Green Edition Why advertise in ASB Green

The special issue will bring an overview of innovative 01 Target audience: A special edition focused on green construction will appeal to
approaches to sustainable architecture and architects, developers and experts who are interested in ecological solutions. The
construction. It will focus on ecological projects, advertiser can thus reach an audience looking for products and services focused
sustainability and modern technologies and materials on sustainability and innovation.

in the construction industry. 02 Growing market for green construction: With increasing interest in ecological

and energy-efficient buildings, green construction is on the rise. The advertiser
can thus connect directly with the market, which is open to investments in

|| |||H ‘” ”"H”l sustainable technologies and materials.

7715530280051 12 03 Brand building in an ecological environment: Advertising: in such a special issue
°M 235 can help build credibility and a positive perception of the brand as a supporter of
sustainable solutions.

04 Legislative and financial incentives: Various subsidy programs supporting
FoKUS ARCHITEKTURA ecological solutions can lead to customers investing more in sustainable solutions,

Plan obnovy STAVEBNICTVO

BizNIS which increases the demand for the advertiser’s products and services.

ARCI

R General information
Rommiont Number of pages: 144 - Circulation: 4,500

Distribution
- Subscriptions - Direct mailing to target groups - Sale and subscriptions at home
and building industry trade shows

ISSUE DEADLINES ISSUE DATE TOPICS
ASB GREEN 2024 Architecture
ORDERS: 4.11.2024 . Eus’gainability | y .
MATERIALS: - Environmental aspects of construction
Editorial assistance: 24.10.2024 21.11.2024 « Adaptations
Advertorials: 5.11.2024 - Energy-efficient homes and active houses
Advertising: 8.11.2024 « Climate change

- Architectural design and the environment

ASB GREEN 2025 . o
ORDERS: 31.10.2025 Construction and Civil Engineering
MATERIALS: - Blue-green infrastructure
Editorial assistance: 22.10.2025 19.11.2025 - Rainwater management
Advertorials: 3.11.2025 « Energy-efficient buildings
Advertising: 6.11.2025 - Environmentally-friendly materials for the

third millennium
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Formats and ad rates

Dimensions in mm Non-standard formats
Format
Width Height Bleed
2/1spread 460 300 3 ey
. CZK 196,000
2/1spread in type area 435 266 =
[@] 1/1spread 230 300 3 CZK112.000
% 1/1spreadin type area 197 266 - ‘ Editorial
= 1/2 spread width in type area 197 127 - Col section
il 1/2 spread width 230 150 3 CZK 62,000 ofumn CZK 43,000
brandin Materials: 600 charact
= 1/2 spread height in type area 92,5 266 - 9 aterials: OUY characters
() P 9 B ! CZK 60’000 including spaces,
&Y 1/2 spread height in type area 15 300 3 Materials: logo Tproduct photo,
1/3 spread width 197 80 - price, web contact.
’ CZK 44,000
1/3 spread height 57 266 -
Cover flap 70 300 3 CZK 126,000
Z-gate 454 300 3 CZK 252,000
ad 2nd cover page 230 300 3 CZK 146,000
g 1st magazine page 230 300 3 CZK 146,000
5 Other pages before the editorial 230 300 3 CZK 133,000
B 1/3 height by the editorial 57 266 - CZK 79,000
3rd cover page 230 300 3 CZK133,000 * News and information are published in the editorial
section only if either or both have not appeared
4th cover page 230 300 3 CZK185,000 before in ASB. The editorial board reserves the right
headline 40-60 characters, to make grammatical, stylistic and formal changes to
2/1PR lead paragraph 200-250 characters, CZK 196,000 the delivered text and to adjust the length of the text.
text 5,600 characters, 4-8 pictures, logo The editorial section is not intended for publication of
. - - general information about the producer and range of
headline 40-60 characters, merchandise.
1/1PR lead paragraph 200-250 characters, CZK 112,000 ** Final price for inserting and affixing will be
o 3 determined by the size and weight after the
a8 text 2,800 characters, 2-4 pictures, logo sample has been delivered. The number of inserted
2/3 PR width headline 40-60 characters, supplements along with current postal and handling
B ER il lead paragraph 200-250 characters, CZK 86,000 charges will affect the price.
! 19 text1,500 characters, 1-2 pictures, logo EXTRA CHARGE: 10% for requested placement
1/2 PR width headline 40-60 characters, DISCOUNTS: 15% agency commission for contract
. partners only
1/2 PR height 'ea‘i ggrgg:ph 200 12_30 Fharad‘rrsf CZK 62,000 CANCELLATION FEES: 50% of the price if cancelled
text], characters, 1-2 pictures, logo prior to the deadline for an issue as indicated in the
- - . editorial calendar.
o Editorial section 600 characters, 1 picture CZK 43,000 100% of the price if cancelled after the deadline for an
M Branding columns logo CZK 60,000 issue as indicated in the editorial calendar.
L R
'6 Inserted advertisements** mérg{(nzgwgéuge
Atypical formats dimensions and price depend on specifications

Prices are exclusive of VAT. Prices are valid from 1 September 2024 to 31 August 2025.
37 General Terms and Conditions can be found on page 58.
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What our partners say about us

CZECH CHAMBER OF ARCHITECTS "‘ﬁ

Our cooperation with ASB Magazine has developed, | believe, from
satisfaction by both sides. Round-table discussions set up by the Czech
Chamber of Architects to discuss topics have kept our members and other
readers up to date. One of the missions of the Czech Chamber of Architects
is to promote our trade and quality architecture among the wider public. In
the past two years, ASB Magazine has significantly raised the quality of its
content and also how it writes about major topics in the field, and this aids
both design engineers and their clients meet and exceed the demands of
the environment around us.

The announcement of a new chief editor brought a new spirit and fresh
face to the magazine and the entire production team has endeavored

to produce high-quality and timely articles and, in a good sense, a
construction and architecture magazine we are reading with interest from
the first page to the last. We praise both our media partnership and its
organization of the Czech Republic Prize for Architecture. The magazine
is getting better all the time and this is bringing high expectations for us
working together in these areas into the future.

We believe our cooperation with ASB Magazine is terrific and will continue

to be so.
Ing. arch. Jan Kasl
Chairman
' Czech Chamber of Architects

—
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Petr Lustig

Owner, ccbl, s.r.o

The Jaga publishing house has been working
with us since 2015, such as for a client of
ours and Europe’s largest manufacturer of
electrical heating systems, the Fenix Group,
where Jaga and we have run campaigns for
both end customers and professionals in the
Czech Republic and Slovakia. The great advantage for
us is that the circulation of every magazine published by
Jagais audited, so we know how many customers our
campaign is going to reach. What we appreciate very
much about Jaga is the professional approach both
marketing director Markéta Simoni¢kové and the editorial
staff has taken when they prepare our PR materials.

Ing. arch. Jan Kasl

David Kolar, Marketing Director,

Mgr. Robert Duben, On-line

Marketing and Public Relations

Hornbach

Hornbach was looking for a

partner to communicate its project
2 " manuals, express the emotions in its

marketing campaigns and most of
all to introduce appealing and noteworthy products. This Jaga has
been able to accomplish for us, as a publishing house whose broad
portfolio of titles opened the way for Hornbach to win a larger
number of satisfied customers. The excellent work Jaga has done
for us should be highlighted together with them adapting to our
individual needs and their professionalism with a personal touch.
We can say that our brand hammer certainly hit the nail on the
head when Hornbach started working with Jaga.

Katefina Klimsova
Marketing Manager, Viega, s.r.o.
Jaga Media’s portfolio contains a wide
range of attractive magazines and portals
relevant for us, where we would like to make
our products more visible. Although this

. classical cooperation would be more than
Jé enough, Jaga Media gives us much more - a

professional and simultaneously individual

approach along with always a job splendidly well done.
Besides all that, there is the exceptional feeling of them
seeing Viega as a partner and always doing their best
for us. As aresult, Jaga gives Viega the added benefit of
letting us get much closer to our customers.

Kristina Gabikova, Marketing/CSR Specialist

// Czech Republic, Cemex Czech Republic, s.r.o.
CEMEX  The main objective Jaga media, s.r.o. sought to

achieve in its marketing campaign for Cemex was
to inform both professionals and the general public about out
portfolio of existing and recently launched products. Jaga’s wide
range of titles enabled Cemex to accomplish what the company
had set out to do and successfully reach a diverse group of readers.
We can rate the JAGA team quite positively in how they have
worked together with us. They were flexible, quite supportive and
another great benefit from the team was how they keep track of
deadlines for us, so no media release deadline is ever missed. When
we started working with Jaga, there were some concerns about
filling all the space Cemex had purchased and, most of all, whether
there would be enough capacity to prepare all the texts that had
been agreed between Cemex and Jaga. Nonetheless, the editorial
team was very helpful and in the end everything went smoothly.
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Ales Slivka, Authorized Agent,

PREFA Aluminiumprodukte, s.r.o.

PREFA has been working with Jaga Media and their
magazines for several years and their magazines are
considered by us to be among the best in the Czech
Republic for readers who work in architecture and
design engineering. The quality of the magazines
can be seen in the wide-ranging backgrounds of

the people subscribing to them, so we know that our information
is reaching the right readers - those with a burning interest in
architecture. ASB’s website and portal is also used by us for our
presentations and PREFA communicates important information
through the newsletter Jaga Media regularly sends out. Finally, we
take advantage here at PREFA of the opportunity for round-table
discussions with architects and heritage conservationists, which
Jaga has always organized with a high degree of professionalism.

Ing. Jifi Vanék

Marketing Manager, Fatra, a.s.

The magazine titles we can choose for our advertising
can be considered quite high quality, both in terms

of their content and in the depth and breadth of the
writing. Jaga provides a high level of service to their
advertising clients and we have been able to build

a quite solid brand in selected segments. Over the
past several years, Fatra’s collaboration with Jaga

has blossomed and there has always been a lot of effort to find the
right, optimal solution that leaves both Fatra and Jaga satisfied, so
there has always been the desire to keep working together. Even
though there are only a few members from the Jaga team with
whom we actually come into close contact, their willingness to do
the best for us and to help us through a campaign has been quite
valuable and very important to us. We at Fatra certainly appreciate
the synergy Jaga gives us.

Petr Prichystal
Marketing Manager, LOMAX & Co, s.r.o.
We are quite satisfied partnering with JAGA
Media because the publishing house allows us to
communicate with a selected target group. Our
marketing campaigns in JAGA Media magazines
X have enabled us to present news, showcase our
j products and strengthen the presence of LOMAX
products in both B2C and B2B. The team works quite well
together, reminders to deliver advertising materials to them come
plenty of time in advance and, when we have questions, there is
always a specialist on call ready to answer them. Never have we
been worried about a failure in cooperation.

Milan Klepsa

VEKA AG

We have been satisfied with the quality of
the magazines Jaga publishes, which in our
opinion brings us a lot of publicity. | believe that the campaigns
have helped increase the visibility of our range of SPECTRAL
products and they have certainly brought awareness of

how top of the line they are. There has always been good
communication with Ms. Valtovou and with her colleagues at
Jaga Media when it was needed. VEKA has worked together
with Jaga for several years now and there have never been any
concerns from my part about it.

Hwalotni profil

Ing. Peter Markovi¢, CEO

Xella Slovensko, spol.sr.0.and XellaCZ,s.r. 0.
JAGA is a key media partner whose interests

in home living, construction, and architecture
jive with Xella’s. Through their strong media
portfolio and the publishing house’s other
endeavors, JAGA helps our communication
strategy succeed in markets both in Slovakia and the
Czech Republic. The long-term collaboration between
JAGA and Xella is grounded on reliability, industry
experience and a professional approach. | appreciate the
quality of JAGA's editorial work, their high reach among
both professional and general audiences and the desire
to keep moving forward.

Petr Kral,

CXU director CEE region,

VELUX

The cooperation between VELUX and JAGA
can be summed up relatively subtly as this:
“JAGA listens, prepares, performs, evaluates and
is constantly improving. I know from my own
experience that there are few media partners
concerned about their advertising clients. | wish JAGA all
the best.



Realizace staveb | Practical advice for any builder
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Who reads Realizace staveb

Men with either a secondary school or university education

are typical readers with the vast majority of them employed
with construction contractors, in engineering or architectural
design companies, or are self-employed. They are working age,
range between 23 to 55 years and make use of the information
they read in their professional careers or to expand their
technical knowledge. Many of them are interested in unbiased
information about specific products and from practical
experience.

and self-employed

self-employed contractors.

contractors

Construction contractors

Why advertise in Realizace staveb

01 82% of the readers either decide about purchases of construction
materials or technology or are involved in decisions.

02 Links your advertised brand to a trusted magazine

03 65% of respondents read the advertisements and advertorials
in construction and civil engineering magazines (Source: GFK
survey).

04 52% of respondents read the advertisements and advertorials in
Realizace staveb (Construction Work) when they are selecting
a supplier of materials or services (Source: GFK survey).

05 Second largest building material network in the Czech Republic
subscribes to Realizace staveb and gives the magazine to its best
customers.

General information

Circulation: 3,500*
Frequency: five times a year
Number of pages: 56-80

Price: CZK 89

20th year

Distribution

- Subscriptions

- Direct mailings to target groups

- Sale and subscriptions at home and building industry trade shows
- Sold online at send.cz and jagamedia.cz

- Sold electronically at floowie.com

- Presented at construction and civil engineering conferences.

Read more by men

89%

of readers are men
involvedin
construction and
either making

the decisions or
executives.

1%

of readers are women
who are professionals
in construction or civil
engineering.

Age of readers
38% 3%%

42% of readers are employed with construction

B 34% of readers are self-employed in the
construction sector and use the information in

2% the magazine for their professional careers. 10%
construction 13% of readers are employed at engineering l

13°°

companies and architectural design studios

B 7% of readers study at civil engineering faculties

% are in other professions

rin Education

university 69% of readers have a secondary
school education and use the
information they read in the
magazine for their professional
career.

B 31% of readers have a university
education and work in the
construction sector.

69%
secondary school

Source: 395 respondents to a reader survey

20-29 30-39 40-49 50-59

57% o o e
decide Purchasing decisions

themselves

57% of readers decide on
purchases themselves.

18% B 25% of readers of readers
noldecisions are involved in purchasing
making role 25% o

. o decisions.

involved in

decisions 18% of readers are not
involved in purchasing
decisions.



TOPIC

Vertical and horizontal

Building envelopes and filling

Major overview of building

Vertical and horizontal

ISSUE DEADLINES ISSUE DATE
Realizace staveb 4/2024 #91
ORDERS: 3.9.2024
MATERIALS: A
Editorial assistance: 23.8.2024 24.9.2024 Imsuliien
Advertorials: 4.9.2024
Advertising: 9.9.2024
Realizace staveb 5/2024 #92
ORDERS: 3.10.2024
MATERIALS:
Editorial assistance: 24.9.2024 24.10.2024 construction
Adbvertorials: 4.10.2024
Advertising: 9.10.2024
Realizace staveb 1/2025 #93
ORDERS: 21.3.2025
MATERIALS: .
Editorial assistance: 12.3.2025 9.4.2025 Roofing
Advertorials: 24.3.2025
Advertising: 27.3.2025
Realizace staveb 2/2025 #94
ORDERS: 11.4.2025
MATERIALS:
Editorial assistance: 2.4.2025 7.5.2025 gaps and openings
Advertorials: 14.4.2025
Advertising: 26.4.2025
Realizace staveb 3/2025 #95
ORDERS: 23.5.2025
MATERIALS:
Editorial assistance: 16.5.2025 13.6.2025 materials
Advertorials: 28.5.2025
Advertising: 2.6.2025
Realizace staveb 4/2025 #96
ORDERS: 3.9.2025
MATERIALS: .
Editorial assistance: 20.8.2025 23.9.2025 Insulation
Advertorials: 4.9.2025
Advertising: 9.9.2025
Realizace staveb 5/2025 #97
ORDERS: 7.10.2025
MATERIALS:
Editorial assistance: 26.9.2025 24.10.2025 construction
Advertorials: 8.10.2025
44 Advertising: 13.10.2025

Formats and ad rates

Dimensionsin mm

Width Height Bleed
2/1spread 420 285 3
CZK 173,000
2/1spread in type area 396 256 -
] 1/1spread 210 285 3
Z Nsp CZK 100,000
%] 1/1spreadintype area 181 256 -
= o
1/2 spread width in type area 181 126 -
| ez i CZK 52,000
By 1/2 spread width 88 256 =
[a)
1/3 spread width 181 81 -
< CZK 37,000
1/3 spread height 57 256 -
1/4 spread* 88 126 = CZK 29,000
Cover flap 70 285 3 CZK 118,000
Z-gate 400 285 3 CZK 230,000
laqd 2nd cover page 210 285 3 CZK 124,000
g 1st magazine page 210 285 3 CZK 124,000
<
] Other pages before the 210 285 3 CZK 118,000
| cditorial
1/3 height by the editorial 57 256 = CZK 69,000
3rd cover page 210 285 3 CZK 118,000
4th cover page 210 285 3 CZK160,000
2/1PR 8,400 characters, 4-8 pictures, logo CZK 173,000
1/1PR 4,200 characters, 2-4 pictures, logo CZK 100,000
N 1/2 PR width _
. 3,200 characters, 1-2 pictures, logo CZK 65,000
1/2 PR height
2/3 PR width
i 2100 characters, 1-2 pictures, logo CZK 52,000
2/3 PR height
Editorial section** 600 characters, 1picture CZK 36,000
% Product placement 250 characters, 1picture CZK 20,000
E Branding columns logo CZK 29,000
o Inserted advertisements*** Mé?wzgﬁggge
Atypical formats dimensions and price depend on specifications

Prices are exclusive of VAT. Prices are valid from 1 September 2024 to 31 August 2025.

General Terms and Conditions can be found on page 58.
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BUILDING AND RECONSTRUCTION TRADE FAIRS

« FOR ARCH PRAGUE
September 2024

« Flat roofs

« Pitched roofs

- Metal and wood structures

« Roof insulation

- Construction engineering

- Utility vehicles, construction machinery

- Types of insulation

- Technology and installation

- Foundation structures and insulation

« Construction chemistry

« Utility vehicles, construction machinery
- Scaffolding and sheeting

- Concrete and concrete structures

- Walls, ceilings, floors

- Masonry materials and prefabricates

- Protection for vertical and horizontal construction
- Foundation engineering

- Sheeting, scaffolding and shuttering

- Utility vehicles, construction machinery

- Facade structures

- Facade cladding

« Windows, doors and fully-glazed walls

« Thermal insulation and soundproofing

« Construction chemistry

- Utility vehicles, construction machinery

- Preparing surfaces - penetration

.« Sealants and adhesives, chemical anchors
- Concrete additives

- Mortars and mortar admixtures

- Plasters

- Biocidal protection and surfactants

- Utility vehicles, construction machinery

« Flat roofs + FOR ARCH PRAGUE

- Pitched roofs September 2025

« Metal and wood structures

« Roof insulation

« Construction engineering

- Utility vehicles, construction machinery

- Types of insulation

- Technology and installation

- Foundation structures and insulation

- Construction chemistry

- Utility vehicles, construction machinery

- Scaffolding and sheeting

Non-standard formats
Product
Column placement
branding CZK 20,000
CZK 29,000 Materials: product photo,

name, and characteristics;
package price
and size;
web contact

Materials: logo

*No option to position the advertising. Location will be
based on the magazine’s layout.

**News and information are published in the editorial
section only if either or both have not appeared before
in Realizace staveb. The editorial board reserves

the right to make grammatical, stylistic and formal

changes to the delivered text and to adjust the length H H

of the text. The editorial section is not intended for Ed Ito_rlal
publication of general information about the producer section
and range of merchandise. CZK 36000

*** Final price for inserting and affixing will be
determined by the size and weight after the sample has
been delivered. The number of inserted supplements
along with current postal and handling charges will
affect the price

Materials: 600 characters
including spaces,
1product photo,
price, web contact

EXTRA CHARGE: 10% for requested placement
DISCOUNTS: 15% agency commission for contract
partners only

CANCELLATION FEES: 50% of the price if cancelled
prior to the deadline for an issue as indicated in the
editorial calendar.

100% of the price if cancelled after the deadline for an
issue as indicated in the editorial calendar.



TZB Haustechnik | For design engineers, plumbers and fitters

Why advertise in TZB HAUSTECHNIK

83% of readers either decide about purchases of construction
technology or are involved in decisions.
02 73% of readers rate advertisements and advertorials published in
TZB as useful and are using them in their jobs (Source: GFK survey).
03 44% of readers have used information from advertisements and
- advertorials published in TZB one or more times (Source: GFK
Tovod vt Seric JECHNICKE
ZARIZENI BUDOV survey).
S #399 0272024 04 Links your advertised brand to a trusted magazine.

Jak je na tom nas trh
s obnovitelnymi zdroji energie? %%ﬁim‘ e
NITRNI PROSTREDE ssopaner
Hodnoceni vnitiniho prostredi
bytového domu v letnim obdobi

General information

Circulation: 3,500
Frequency: four times a year
Number of pages: 56-80

Price: CZK 69

18th year

Distribution

- Subscriptions

- Direct mailings to target groups

- Sale and subscriptions at civiland mechanical engineering, power
industry, and home living trade shows

- Sold online at jagamedia.cz and send.cz

« Sold online at floowie.com

- Presented at civil and mechanical engineering conferences

Whatis ABC?

ABC is the acronym for the Audit Bureau of Circulations (Kancelaf ovéfovani nakladd
tisku). It has audited print circulation of periodicals in the Czech Republic ever since
it was founded in March 1993, when the Czech Publishers Association established
the organization and methodology for this service. On January 1st, 1997, ABC started
publishing circulation figures and auditing them in full. It is a nonprofit tripartite
association composed of publishers, advertising agencies and advertisers.
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Who reads TZB HAUSTECHNIK Read more by men

Typical readers of TZB HAUSTECHNIK are men of working age 710/ 290/
between 25 and 55 years of age who have completed secondary (] (o]
school or earned a university degree. To a lesser degree, women of readers are of readers are

women are women
interested in a career
in building services

read it, too. Most readers are employed as HVAC engineers or work men whose
for construction contractors. They use the information they read jobsrange
in TZB HAUSTECHNIK for their professional careers. This is also from financing

”

reflected in their growing interest in practical and non-commercial b ,|3T project.s to engineering.
information on current products and trends in the Czech Republic. utiding services
engineering  Age of readers
Buildi . and technical 35%
uilding services layouts.
62% engineering companies
HVAC engineers .
and construction and construction 299
contractors >
- contractors 18%
installers, 62% of readers work as HVAC 14% -
engineers or construction
ici contractors. .
B 32% of readers are HVAC installers, 4%
plumbers and electricians. 20-29 30-39 40-49 50-59 60-69
6% of readers are studying these
fields News and trends
. 59% of readers mostly follow
no decision- Pu rchasing decisions 28% news about current products and
48% of readers decide on forf:tti'::; trends in Slovakia.

purchases themselves. 13% current B 28% of readers are interested

happenings

involved B 35% of readers of readers are n pract}cal Informatlop and. .
in decisions 48% involved in purchasing decisions. professional solutions in building
th:::::he/es 17% of readers are not involved in 59% services engineering.

13% of readers are searching
forinformation about what is
currently happening in the field.

purchasing decisions. news and trends

47 Source: 597 respondents to a reader survey
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ADVERTISING

PR LEADER

OTHER

TOPIC

Central heating

Quality indoor building
environments

Ventilation, air-conditio-
ning and cooling

Central heating

BUILDING AND RECONSTRUCTION

- Facility management

- Energy

- Sanitary engineering
systems and installations

- Ventilating fans,
air-conditioning
and cooling

« Facility management

- Central heating

Sanitary engineering
systems and installations
- Indoor environments

« Facility management

« Energy

- Sanitary engineering
systems and installations

- Ventilating fans,
air-conditioning
and cooling

« Indoor environments

« Facility management

- Central heating

- Sanitary engineering
systems and installations

« Indoor environments

« Facility management

« Energy

- Sanitary engineering
systems and installations

- Ventilating fans,
air-conditioning
and cooling

- Facility management

- Central heating

- Sanitary engineering
systems and installations

« Indoor environments

- Meters, regulators

and control technology

- Electrical wiring

and lighting

- Sustainability in

environmental
engineering

« Meters, regulators

and control technology

« Electrical wiring

and lighting

- Sustainability in

environmental
engineering

« Meters, regulators

and control technology

« Electrical wiring

and lighting

- Sustainability in

environmental
engineering

+ Meters, regulators

and control technology

« Electrical wiring

and lighting

- Sustainability in

environmental
engineering

« Meters, regulators

and control technology

« Electrical wiring

and lighting

- Sustainability in

environmental
engineering

- Meters, regulators

and control technology
Electrical wiring
and lighting

- Sustainability in

ISSUE DEADLINES ISSUE DATE
TZB HAUSTECHNIK 3/2024
ORDERS: 10.9.2024
MATERIALS:
Editorial assistance: 30.8.2024 1.10.2024
Adbvertorials: 11.9.2024
Advertising: 16.9.2024
TZB HAUSTECHNIK 4/2024
ORDERS: 10.10.2024
MATERIALS:
Editorial assistance: 1.10.2024 31.10.2024 Energy
Advertorials: 11.10.2024
Advertising: 16.10.2024
TZB HAUSTECHNIK 1/2025
ORDERS: 2.4.2025
MATERIALS:
Editorial assistance: 24.3.2025
Advertorials: 3.4.2025 23.4.2025
Advertising: 8.4.2025
TZB HAUSTECHNIK 2/2025
ORDERS: 20.5.2025
MATERIALS:
Editorial assistance: 9.5.2025 6.6.2025
Advertorials: 21.5.2025
Advertising: 26.5.2025
TZB HAUSTECHNIK 3/2025
ORDERS: 9.9.2025
MATERIALS:
Editorial assistance: 27.8.2025 27.9.2025
Adbvertorials: 10.9.2025
Advertising: 16.9.2025
TZB HAUSTECHNIK 4/2025
ORDERS: 14.10.2025
MATERIALS:
Editorial assistance: 3.10.2025 31.10.2025 Energy
Adbvertorials: 15.10.2025
Advertising: 20.10.2025

Formats and ad rates

Dimensionsin mm

Format
Width Height Bleed
2/1spread 420 285 3
. CZK 157,000
2/1spread in type area 396 256 =
1/1spread 210 285 3
. CZK 91,000
1/1spread in type area 181 256 -
1/2 spread width in type area 181 126 =
X CZK 47,000
1/2 spread width 88 256 =
1/3 spread width 181 81 -
. CZK 34,000
1/3 spread height 57 256 -
1/4 spread* 88 126 = CZK26,000
Cover flap 70 285 3 CZK 107,000
Z-gate 400 285 3 CZK 209,000
2nd cover page 210 285 3 CZK113,000
1st magazine page 210 285 3 CZK 113,000
Other pages before the editorial 210 285 3 CZK 107,000
3rd cover page 210 285 3 CZK 107,000
4th cover page 210 285 3 CZK 145,000
2/1PR 8,400 characters, 4-8 pictures, logo CZK 157,000
1/1PR 4,200 characters, 2-4 pictures, logo CZK 91,000
2/3 PR width X
. 2,900 characters, 1-2 pictures, logo CZK 62,000
2/3 PR height
1/2 PR width -2 pi
/ wi : 2,100 characters, 1-2 pictures, CZK 47000
1/2 PR height logo
1/3 PR width -2 pi
/ Wi ; 1,100 characters, 1-2 pictures, CZK 34000
1/3 PR height logo
Editorial section** 600 characters, 1picture CZK 31,000
Product placement 250 characters, 1 picture CZK 20,000
Branding columns logo CZK 26,000
Inserted advertisements*** mér%lgggwéogge

Atypical formats

dimensions and price depend on specifications

Prices are exclusive of VAT. Prices are valid from 1September 2024 to 31 August 2025.

General Terms and Conditions can be found on page 58.

environmental
engineering

Non-standard formats

Inau

Column
branding
CZK 26,000

Materials: logo

*No option to position the advertising. Location will
be based on the magazine’s layout.

**News and information are published in the editorial
section only if either or both have not appeared
before in TZB Haustechnik. The editorial board
reserves the right to make grammatical, stylistic and
formal changes to the delivered text and to adjust
the length of the text. The editorial section is not
intended for publication of general information about
the producer and range of merchandise.

*** Final price for inserting and affixing will be
determined by the size and weight after the

sample has been delivered. The number of inserted
supplements along with current postal and handling
charges will affect the price.

EXTRA CHARGE: 10% for requested placement
DISCOUNTS: 15% agency commission for contract
partners only

CANCELLATION FEES: 50% of the price if cancelled
prior to the deadline for an issue as indicated in the
editorial calendar.

100% of the price if cancelled after the deadline for an
issue as indicated in the editorial calendar.

TRADE FAIRS

- FOR ARCH PRAGUE
September 2024

Bau Berlin January 2025
Roofs Solar Craft Fair
February 2025

Brno Building Fair

March 2025

Amper Brno March 2025
Energiesparmesse
(Energy Saving Fair) Wels
March 2025

Vytapéni (Heating Fair),
Trebor
May 2025

FOR ARCH PRAGUE
September 2025

Klimatizace a vétrani
(Air Conditioning and
Ventilation Fair)
October 2025

Product
placement

CZK 20,000
Materials: product photo,
name, and characteristics;

package price and size;
web contact

Editorial
section
CZK 31,000
Materials: 600 characters
including spaces,
1product photo,
price, web contact



Inzenyrskeé stavby | /3 years on the market
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Why advertise in Inzenyrské stavby

01 83% of readers either decide about purchases for material
design and construction technologies or are involved in
these decisions.

02 38% of readers refer to the advertisements and advertorials
in InZenyrské stavby when they are selecting a supplier
(Source: GFK survey).

03 InZenyrskeé stavby is the only highly respected professional
magazine for construction and civil engineering, upholding
a 73-year-old tradition.

04 Links your advertised brand to a trusted magazine.

INZINIERSKE ~ #399
STAVBY 02/2024

MOSTY

Rekontrukcia mosta cez rieku Vah
v Hlohovei

Vystavba posledného chybaiticeho
tseku D1v Cechach

General information

Deshodoty monioring Circulation: 3,500
Frequency: six times ayear
Number of pages: 56-112
Price: CZK 69
73rd year
Distribution

- Subscriptions

« Direct mailings to target groups

- Distributed in specialized shops

- Sold at construction, transport and engineering industry trade shows
- Sold online at jagamedia.cz and send.cz

- Sold online at floowie.com

- Presented at construction and transportation conferences

Who reads Inzenyrské stavby

Itis typically read by men who either have a university degree or
have completed or secondary school, although university-educated
women read it, too. Most readers are employed in engineering or
architectural design companies or with construction contractors.
Readers of Inzenyrskeé stavby are working age and use the
information they read in their professional careers. Due to the long
tradition the magazine has enjoyed, many readers see the magazine
as a prerequisite for a rewarding professional career.

Read more by men

79%

of readers are men
with a university or
secondary school
education.

21%

of readers are women
with a university or
secondary school
education.

”

Age of readers
34%

18%
government
institutions

9% @
design
engineers and
construction
contractors

17%
no decision-
making role

39% of readers are employed in
engineering, architectural design
companies or with construction
contractors.

B 29% of readers are employed in

research or consulting companies.
18% of readers are employed in
government-run civil engineering
institutions

M 14% of readers are educators, students,

or graduates of civil engineering
faculties

Purchasing decisions
59% of readers of readers
are involved in purchasing
decisions.

B 24% of readers decide on

24%

21%
12%
9%

20-29 30-39 40-49 50-59 60-69

How much they earn
71% of readers earn more than
CZK 40,000 a month.

Bl 20% of readers earn CZK
25,000-40,000 a month

9
under CZK
25,000

59% involved in purchases themselves. 71% 9% of readers earn less than
decisions 17% of readers are not involved °Xg"o%z°'( CZK 25,000 a month

in purchasing decisions.

Source: 809 respondents to a reader survey



InZenyrské stavby | /3 years on the market
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ISSUE DEADLINES

InZinierske stavby/
Inzenyrské stavby

5/2024

#435

ORDERS: 24.9.2024
MATERIALS:

Editorial assistance:  13.9.2024
Advertorials: 25.9.2024
Advertising: 30.9.2024

InZinierske stavby/
InZenyrské stavby

6/2024

#436

ORDERS: 5.11.2024
MATERIALS:

Editorial assistance: 16.10.2024
Advertorials: 24.10.2024
Advertising: 3.11.2024

InZinierske stavby/
Inzenyrské stavby

1/2025

#437

ORDERS: 12.3.2025
MATERIALS:

Editorial assistance: 3.3.2025
Advertorials: 13.3.2025
Advertising: 18.3.2025

InZinierske stavby/
Inzenyrské stavby

2/2025

#438

ORDERS: 25.4.2025
MATERIALS:

Editorial assistance:  14.4.2025
Advertorials: 28.4.2025
Advertising: 2.5.2025

InZinierske stavby/

Inzenyrské stavby
3/2025

#439

ORDERS: 17.6.2025
MATERIALS:

Editorial assistance: 6.6.2025
Advertorials: 18.6.2025
Advertising: 23.6.2025

InZinierske stavby/

Inzenyrské stavby
4/2025

#440

ORDERS: 15.8.2025
MATERIALS:

Editorial assistance: 6.8.2025
Advertorials: 18.8.2025
Advertising: 21.8.2025

InZinierske stavby/

Inzenyrské stavby
5/2025

#441

ORDERS: 26.9.2025
MATERIALS:

Editorial assistance:  12.9.2025
Advertorials: 24.9.2025
Advertising: 29.9.2025

InZinierske stavby/

InZenyrské stavby
6/2025

#442

ORDERS: 3.11.2025
MATERIALS:

Editorial assistance: 23.10.2025
Advertorials: 4.11.2025
Advertising: 7.11.2025

ISSUE DATE

11.10.2024

22.11.2024

31.3.2025

16.5.2025

4.7.2025

5.9.2025

10.10.2025

21.11.2025

IS

- Highway and road traffic signs

- Road traffic signs designs,
permanent and portable signs,
new types of traffic signs and
materials, traffic safety features

- Water management and
environmentally friendly
engineering

- Water treatment plants,
technology apparatuses,
regional sewage disposal, sewer
and water networks

« Traffic infrastructure operation
safety

« Increasing traffic infrastruc-
ture safety, new science and
research knowledge and trends,
new legislation

- Monitoring Gab¢ikovo Dam
construction

« Flood control

Keeping utility networks safe
from surface water, current
flood control in Czech Republic
and Slovakia, monitoring flood
control goals and methods,
practical issues

- Investing in transportation in

Czech Republic and Slovakia

- Proposed investment in
transportation in Czech
Republic and Slovakia, goals,
issues, solutions, specific
projects, future outlook

- Regional transport

- Regional transportation
priorities, resolving critical traffic
situations

- Highway and road traffic signs

- Road traffic signs designs,
permanent and portable signs,
new types of traffic signs and
materials, traffic safety features

- Water management and
environmentally friendly
engineering

- Water treatment plants,
technology apparatuses,
regional sewage disposal, sewer
and water networks

- Monitoring Gab¢ikovo Dam
construction

TOPICS

- Tunnel constructionin
the Czech Republic and
Slovakia

- Current state and out-
look of tunnels, latest
tunnel technology,
equipment, monitoring,
relevant standards

- Road maintenance

- Maintaining, repairing
and reconstructing
roads, work on road
surfaces and bridges,
safety devices and
traffic signs

« Rail transport

- Current state of railways
in the Czech Republic
and Slovakia, deve-
lopment and support,
necessary investments,
projects on the drawing
board

- Bridges

- Construction of bridges
in the Czech Republic
and Slovakia, current
state and outlook, latest
bridge construction and
reconstruction techno-
logy, bridge diagnostics,
relevant standards

+ Road construction and
materials

- Maintaining, repairing
and reconstructing
roads, technological
procedures, asphalt and
cement concrete roads

« Geotechnics and foun-
dation engineering

- Foundation of buildings,
reconstructing and
restoring foundations,
geotechnical moni-
toring

« Constructing tunnelsin
the Czech Republic and
Slovakia

- Current state and out-
look of tunnels, latest
tunnel technology,
equipment, monitoring,
relevant standards

+ Road maintenance

- Maintaining, repairing
and reconstructing
roads, work on road
surfaces and bridges,
safety devices and
traffic signs

SPECIAL

- Integrated rail transport

- Integrating rail passenger
transportin urban
transport systems

« Bridge construction

« Materials, structural
systems and technology
applied in constructing

of bridges, remarkable
bridges constructed in

Slovakia, Czech Republic,

and elsewhere

« Technological equipment
in traffic infrastructure
- Technological equipment

in different types of traffic

infrastructure, relevant
European standards,
contemporary trends
and development of
technologies

- Civil engineering
remediation and
waterproofing

+ Remediation of concrete
and steel structures,
waterproofing and
construction chemistry

- Concrete and concrete
structures

« Use of concrete in civil en-

gineering, current trends,
technology, testing,

diagnostics, concrete pro-

tection and remediation

- Construction engine-
ering, scaffolding and
formwork systems in civil
engineering

« Construction methods

and mechanization in civil
engineering including the

scaffolding and formwork
used in the construction
of bridges and other civil
engineering structures

- Integrated rail transport

« Integrating rail passenger
transport in urban
transport systems

- Bridge construction

- Materials, structural
systems and technology
applied in constructing

of bridges, remarkable

bridges constructed in the
Czech Republic, Slovakia,

and elsewhere

OTHER

« Geotechnics and foundation
engineering

- Traffic infrastructure

- Water management infrastructure
« Utility networks

« Technologies and materials

- Civil engineering and auxiliary
structures

« Special construction

- Geotechnics and foundation
engineering

- Traffic infrastructure

- Utility networks

- Technologies and materials

- Civil engineering and auxiliary
structures

- Special construction

« Geotechnics and foundation
engineering

« Traffic infrastructure

- Water management infrastructure
« Utility networks

« Technologies and materials

- Civil engineering

« Special construction

- Geotechnics and foundation
engineering

- Traffic infrastructure

- Water management infrastructure
- Utility networks

- Technologies and materials

- Civil engineering

- Special construction

- Geotechnics and foundation
engineering

- Traffic infrastructure

- Water management infrastructure
- Utility networks

- Technologies and materials

- Civil engineering and auxiliary
structures

« Special construction

- Traffic infrastructure

- Water management infrastructure
- Utility networks

- Technologies and materials

- Special construction

« Geotechnics and foundation
engineering

- Traffic infrastructure

- Water management infrastructure
- Utility networks

- Technologies and materials

- Civil engineering and auxiliary
structures

- Special construction

- Geotechnics and foundation
engineering

« Traffic infrastructure

- Water management infrastructure
- Utility networks

- Technologies and materials

- Civil engineering and auxiliary
structures

- Special construction
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ADVERTISING

PR LEADER

OTHER

Formats and ad rates

Dimensions in mm

Width Height Bleed
2/1spread 420 285 3
CZK 119,000
2/1spreadin type area 396 256 =
1/1spread 210 285 3
CZK 68,000
1/1spread in type area 180 256 -
1/2 spread width in type area 181 126 -
CZK 38,000
1/2 spread width 88 256 -
1/3 spread width 181 81 -
CZK 29,000
1/3 spread height 57 256 -
1/4 spread* 88 126 = CZK 22,000
Cover flap 70 285 3 CZK 81,000
Z-gate 400 285 3 CZK 156,000
2nd cover page 210 285 3 CZK 89,000
1st magazine page 210 285 3 CZK 89,000
2nd and 3rd magazine page 210 285 3 CZK 79,000
3rd cover page 210 285 3 CZK 79,000
4th cover page 210 285 3 CZK110,000
2/1PR 8,400 characters, 4-8 pictures, logo CZK 119,000
1/1PR 4,200 characters, 2-4 pictures, logo CZK 68,000
2/3 PRwidth 2 pi
/ 2,800 characters, 1-2 pictures, CZK 48,000
2/3 PR height logo
1/2 PR width -2 pi
/ 2,100 characters, 1-2 pictures, CZK 38,000
1/2 PR height logo
1/3 PR width 2 pi
/ 1,100 characters, 1-2 pictures, CZK 29.000
1/3 PR height logo
Editorial section** 600 characters, 1 picture CZK 29,000
Product placement 250 characters, 1 picture CZK 17,000
Branding columns logo CZK 29,000
f *okk minimum price
Inserted advertisements CZK 53,000

Atypical formats

dimensions and price depend on specifications

Full-page and display advertising

1/1spread
210x 285 mm
CZK 68,000

1/2 width
181x 126 mm
CZK 38,000

2/3 PR height
CZK 48,000
2,800 characters
2-4 pictures,
logo
1/2 height

88 x256 mm
CZK 38,000

Non-standard formats

Inau

Column
branding
CZK 29,000

Materials: logo

*No option to position the advertising. Location will be
based on the magazine’s layout.

**News and information are published in the editorial
section only if either or both have not appeared before
in InZenyrské stavby. The editorial board reserves the
right to make grammatical, stylistic and formal changes
to the delivered text and to adjust the length of the text.
The editorial section is not intended for publication of
general information about the producer and range of
merchandise.

***Final price for inserting and affixing will be
determined by the size and weight after the sample has
been delivered. The number of inserted supplements
along with current postal and handling charges will
affect the price.

EXTRA CHARGE: 10% for requested placement
DISCOUNTS: 15% agency commission for contract
partners only

CANCELLATION FEES: 50% of the price if cancelled
prior to the deadline for an issue as indicated in the
editorial calendar.

100% of the price if cancelled after the deadline for an
issue as indicated in the editorial calendar.

Prices are exclusive of VAT. Prices are valid
from 1September 2024 to 31 August 2025.

General Terms and Conditions can be found on page 58.

2/3 PR height
CZK 48,000
2,800 characters
2-4 pictures,
logo

1/3 width
181x 81 mm
CZK 29,000

Product
placement
CZK17,000

Materials: product photo,
name, and characteristics;
package price and size;
web contact

Editorial
section
CZK 29,000

Materials: 600 characters
including spaces,
1product photo,
price, web contact

1/1PR
CZK 68,000
4,200 characters
2-4 pictures,
1logo

1/3 height
57 x256 mm
CZK 29,000



Roundtable discussion with architects and specialists
What we offer:

« Meetings with renowned architects and other specialists

- Current news in architecture and the construction
industry

- Implementing designs and completing buildings
together with the Czech Chamber of Architects

ASB Magazine organizes roundtable discussions that
focus on the latest issues moving and shaping the world
of architecture and the construction industry. Major
architects, company representatives and specialists in the
field talk to us about what is happening. What comes out
of these discussions that would attract readers is then
published both in the magazine and on the ASB web
portal.

KULATY STUL:
INTELIGENTNf BUDOVY

il

A Inteligentni budovy jsou
1 neopominutainym tématem
4 so hitektury. Co si
- vl lstavit pod pojmem
inte budova
si ologierni,

hnologiemi,
nebo naopak dom bez veskerycl
technologii - ovéem s chytrym

konceptem?

.

.

.

.

Partners taking part in a roundtable discussion on a selected theme
Promotion of event partners

Successful specialists talking about topics where they know the story
Preparing for what is going to be discussed and production of the
event

Networking with important personalities in the field

Partners receive:

.

.

Roundtable discussions published in the B2B magazine ASB
Roundtable discussions published on asb-portal.czand in the ASB
newsletter

56

If you are interested in learning more about the roundtable discussions with architects and specialists, contact the JAGAMEDIA sales
department (phone numbers can be found at page 59) or email obchod@jagamedia.cz.
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General Terms and Conditions

1. Aninvoice will be issued by JAGA (the
“Publisher”) within three (3) days from the
publication of the magazine in which an
ordered advertisement appears.

2. The Advertiser is obliged to remit payment
within fourteen (14) days from the date of
issuance to settle any invoices issued by the
Publisher. The Publisher’s bank details will
be stated on the invoice.

3. Were the Advertiser to default on the
remittance for any invoice, the Publisher
shall be entitled to charge late interest of
0.05% for each day begun in default and
a penalty of 10% p.a. on the outstanding

8. The Advertiser acknowledges that an
additional 10% will be charged for the
positioning of an advertisement at a
specifically desired location.

9. The Advertiser acknowledges a cancellation
fee as follows will be charged fora
withdrawn order:

a) 50% of the price for the advertisement
were an order cancelled prior to the
deadline given in the editorial calendar

b) 100% of the price for the advertisement
were an order cancelled after the
deadline given in the editorial calendar.

10. The Publisher reserves the right to charge
the amount discounted beforehand should

publication.

13. When an ordered advertisement is
published in any of JAGA's magazine titles,
the Publisher will cover the production costs
for the advertisement and it will thereafter
become the property of the Publisher. If
an advertiser is interested in purchasing an
advertisement the Publisher has produced,
the price will be set at 10% of the base
production cost for the advertisement.

15. Advertisers are responsible for the format
and content of any advertisements they
order and they are liable for any damage
caused to the Publisher or third parties
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amount, and the Publisher shall be
simultaneously entitled to not accept an
order placed for another advertisement until
the payment for the invoice in question has
been remitted.

4. The Advertiser bears the cost of any

bank fees and exchange rate differences
associated with the payment of the invoice.

5. Advertisers may email or send through the

post their written and confirmed contracts
to the Publisher by the stipulated deadline.

6. Complaints are accepted within fourteen

(14) days from the dispatch of the magazine
in which the advertisement has been
published.

7. The Publisher reserves the right not to

publish an advertisement that would be
contrary to ethics or would harm its interests.

BILLING AND MAILING
ADDRESSES

Jaga Media, s.r. 0.

Prazska 1279/18

102 00 Prague 10
Registration No: 270 76 695
Tax No: CZ 27 07 66 95

CONT ACT ADDRESSES
tel: +420 727 818 284

fax: +420 267 219 347
jagamedia@jagamedia.cz

an invoice with such a discount not have
been remitted by the date when payment
is due.

11. Should an advertiser fail to deliver
advertising materials by the deadline for
inclusion in a magazine, the Publisher will
use materials that had been previously
published in an earlier issue or issues.

12. The Advertiser has the right to request
the advertising elements to be extensively
proofread twice in order to make
corrective changes, for example in the
text and graphics. The Publisher will not
be responsible for any modification in
the language of an advertisement had
an advertiser delivered to the Publisher
advertising materials already prepared for

DIRECTOR AND PUBLISHER
Mgr. Vladimir Brutovsky
+420777 284 680
vladimir.brutovsky@jagamedia.cz

PUBLISHER
Ing. Peter Haldsz
peter.halasz@jagamedia.cz

BILLING
Lucie Karnetova, +420 775 556 166
lucie karnetova@jagamedia.cz

MARKETING
marketing@jagamedia.cz

Marketing Manager
Mgr. Zuzana Koporcova
zuzana.koporcova@jagamedia.cz

DISTRIBUTIONS
AND SUBSCRIPTIONS
distrib@jagamedia.cz

Hana Petrzilkova, +420 777 284 682
hana.petrzilkova@jagamedia.cz

due to the information provided in the
advertising or in connection with the
advertisements. All advertisers further
declare that unquestionable consent

has been obtained for the publication of
photographs and other textual and pictorial
materials from third parties.

16. The Publisher is not responsible for the
quality of the published advertisement
should materials be provided other than
what has been specified, or if no digital proof
is supplied.

Advertising materials

- PDF 300 dpi resolution, CMYK color.

- PCfiles: PDF, TIF, EPS, CDR, JPG.

« Media: CD, DVD, email, flash drive, FTP
server.

SALES
obchod@jagamedia.cz

Markéta Simonickova, +420 775 284 686,
marketa.simonickova@jagamedia.cz

Daniel Stafek, +420 777 284 685
daniel.stafek@jagamedia.cz

ADVERTISING
podklady@jagamedia.cz

Vendula Borovska, +420 727 818 284,
vendula.borovska@jagamedia.cz



Our team’s professional
background and high level
of expertise provides you
with printing, complete
graphic and editorial
processing of catalogues,
company magazines,
information brochures and

uponor [ EESAY st o 2 other publications. The
Cenik 2020 —T ‘ \ BezpEENoST - sPoRAHLNOST - TRVANLLS printing of every order is
iy s ot 5 e supervised with JAGA’s

guarantee of top quality
printed materials at an
affordable price.

EMAIL OBCHOD®@JAGAMEDIA.CZ OR PHONE +420 727 818 284




